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zastupujeme Fairtrade
International v Ceské republice
a na Slovensku

zabyvame se marketingovou
podporou certifikaéni znamky
FAIRTRADE® a podporou
prodeje fairtradovych vyrobkd
podilime se na kampanich na
podporu fair trade
monitorujeme cesky

a slovensky trh s fairtradovymi
produkty

_ FAIRTRADE
CESKO a SLOVENSKO

NASI vizi

je spole¢nost, ve které ma kazdy
¢lovék moznost zit a pracovat

za dUstojnych podminek, a to
pfedevsim svym zapojenim

do takové ekonomiky, které je
zalozena na etickych principech
a partnerstvi a ktera stavi ¢lovéka
na prvni misto.
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Tomas Bly,

pfedseda rady

FAIRTRADE CESKO A SLOVENSKO

Uplynuly rok mohu bilancovat

z mnoha Uhll pohledu. Velmi
dllezité pro mé je, ze se

v roce 2014 konec¢né podafilo
rozSifit Clenskou zakladnu
Fairtrade Cesko a Slovensko

o na8e dlouhodobé partnery

na Slovensku, konkrétné

o0 organizace Integra a Zivica.
Timto bych jim chtél podékovat za
jejich vytrvalou praci v podpore
myslenky fair trade na Slovensku.
Pokud bych se podival na obrat
fairtradovych produktd v CR,
nebyl minuly rok ni¢im pfilis
prekvapivy — meziro¢ni nardst
obratu se pohyboval na drovni
pfes 15 % a nejvice prodavanym
zbozim byla opét kava. S takovym
¢islem mUzeme byt jisté spokojeni
a pracovat i nadéle na tom, aby
se stabilni rdst prodejd udrzel.

V roce 2014 jsme také oslavili jiz
10 let nasi Cinnosti. Dékujeme
v8em nasim podporovatellm,

donorlim i obchodnim partnerdm
za to, ze bé&hem téchto let

stali pfi nas a spolec¢né s nami
se zasazovali o zlepSovani
pracovnich podminek ve svéte.
Osobné bych rad také jesté
podékoval vEem svym soucasnym
i byvalym spolupracovniklim

a spolupracovnicim ve Fairtrade
Cesko a Slovensko a do dalsich
let jim poptal mnoho Uspéchd

a energie v jejich praci!
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FAIRTRADE V CESKE REPUBLICE _
A NA SLOVENSKU V LETECH 2014-15

174 mil.
CzK

113 mil.

CzZK
92 mil.
CzK 96 mil.
CzZK*

Prodej fairtradovych vyrobki
stoupa

Cerstvé Sajové listky, 65,8 mil.
Cesti zakaznici utratili v roce Fairtradové druzstvo CzK*
2014 celkem 203 miliond korun za Burnside Tea Estate v Indii 80 mil. -
vyrobky se znamkou FAIRTRADE.
Maloobchodni obrat se oproti roku
2013 opét zvysil, a sice 0 17 %.
S rostouci spotfebou tak lidé stéle
vice podporuji drobné zemédélce
a pracovniky ze zemi globalniho
Jihu.

CzK

50 mil.

41 mil. CZK

27 mil. CzZK
CzZK

10 mil.
3 mil. CzK
CzZK
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Organizace Fairtrade Cesko

a Slovensko ma poprvé k dispozici
i vysledky maloobchodnich

obratd na Slovensku. V roce

2014 dosahly prodeje produktl

se znamkou FAIRTRADE na
Slovensku EUR 1 131 000

(31 mil K¢&.)

“U produktt se znamkou FAIRTRADE © jsou pfesna data o obratech ziskavana z reportd Fairtrade International
(Fl), ktera uzavira smlouvy s jednotlivymi licencnimi partnery. Poskytovani téchto reportd je podminkou
certifikace a umoZriuje tak obchodnikim pouzivat znamku FAIRTRADE © na obalech. U produkti bez znamky
FAIRTRADE ® tato povinnost zasilani pravidelnych reporti neni a nelze tak ziskat presné informace o tomto
segmentu trhu. Proto je Fairtrade CS uZ nezverejriuje.

Zdroj: Fairtrade Cesko a Slovensko 2015

* se znamkou FAIRTRADE ©




Cesky trh s fairtradovymi
produkty

Nejprodavané;sim fairtradovym
produktem je jiz nékolik let

po sobé kava. Vloni se ji
prodalo 190 tun v hodnoté

138 miliont korun. Z celkového
maloobchodniho obratu

s fairtradovymi produkty tvor{

68 %.

Pomyslinou trojici ,top* produktd
doplniuji produkty z fairtradové
baviny, kterym patfi 16 %, coz
pfestavuje 32 mil. K&, a ¢aj

se 7 %, za ktery spotrebitelé
vynalozili témeér 14 mil. K&.

KAKAO, COKOLADA 2,5 %
KOSMETIKA 1,4 %
ZPRACOVANE POTRAVINY 4,3 %
NAPOJE 0,9 %

JINE 0,7 %

67,6 %
kava

Pouze diky nakupu certifikované
fairtradove kavy, které se prodalo
190 tun, Cesi vioni zaplatili vice
nez 2 mil K¢ péstitelim ve formé
tzv. socialniho priplatku. Tato cast
ceny kavy slouzi k investicim do
rozvoje komunit a o jejim vyuZiti
rozhoduji sami péstitelé na
zakladé rozhodovani ve svych
organizacich.

6,6 %

KAKAO, COKOLADA 4,7 %
BAVLNA 0,7 %

ZPRACOVANE POTRAVINY 6,1 %
NAPOJE 0,6 %

JINE 0,2 %

73,4 %
kava

Zdroj: Fairtrade Cesko a Slovensko 2015



Druhé polovina roku 2014 byla

ve znameni oslav zalozeni nasi
organizace — slavili jsme 10 let od
doby, kdy byla zalozena Asociace
pro fair trade. Aktivity jsme
zameéfili jak na Sirokou verejnost,
tak na &lenské organizace

a media.

Vyro&ni Fairtrade CS bylo spojeno
se zvefejnénim vysledkd vyzkumu,
ktery proved! Institut evaluacft

a socialnich analyz (INESAN)

na téma znalosti fair trade

a nakupniho chovani u Ceskych
spotrebiteld.

Dle INESAN zna v CR pojem fair
trade 52 % lidi. V roce 2011, kdy
probéhlo podobné koncipované
Setfenl, pfitom melo povedomi

o fair trade 39 % obyvatel.
Samotnou znamku FAIRTRADE
zna 26 % respondentu, coz je

o 5 procentnich bodi vice nez
v roce 2011.

Kromé samotného povedomi je
rovnéz dulezité, v jaké mite se

lidé s principy fair trade ztotoznuiji.

V tomto ohledu je vyznamné,

ze tfi pétiny dotézanych jsou
presvédceny o tom, ze svymi
nakupy mohou pomoci vyrobctim
ze zemi globalniho Jihu.

S vysledky prizkumu INESAN se
méli moznost Clenove Fairtrade
CS seznamit na seminéfi, ktery
zameéstnankyné organizace
usporadaly 26. srpna 2014. Na
seminari vystoupila také Andrea
Richert z Fairtrade International,
ktera informovala o novych
trendech ve Fairtrade a dopadech
systému Fairtrade na péstitele.

27. srpna jsme k 10letému vyroCi
usporadali tiskovou konferenci.
Hlavni body konference se tykaly
shrnuti dosazenych vysledk
Fairtrade v Cesku a na Slovensku
a prezentace vyzkumu institutu
Inesan. Hostem byla Andrea
Richert z Fairtrade International.

Pri pfilezitosti vyro&i jsme spustili
kratké video, které vysvétluje
systém Fairtrade a zminuje
uspéechy organizace béhem
uplynulych 10 let. Video je
umisténé na nasSich webovych
strankach a na youtube.



LETAKY A PLAKATY
O FAIRTRADE

Fairtrade CS v Iét& 2014
pfipravila nové letaky popisujici
systém Fairtrade a fungovani
dodavatelského fetézce. Zaroven
jsme vyrobili plakaty zamérené na
hlavni fairtradové produkty. Oba
typy materialt jsme v pribéhu
roku distribuovali pfedevsim
obchodnim partneriim a prodejnim
mistdm zaregistrovanym

v mapeé prodejnich mist na
mapa.fairtrade-cesko.cz.

KONFERENCE
FAIRTRADOVYCH MEST V BRNE

NaZemi a Ekumenicka akademie
ve spolupraci s Fairtrade

Cesko a Slovensko a Narodnf

siti Zdravych mést usporadali

16. fijna 2014 v Brné konferenci
uréenou predevsim zajemclm

z fad Fairtradovych mést, skol

a cirkevnich sborl. Hlavnim
hostem byl zakladatel celé
kampané Fairtradova mésta

pan Bruce Crowther z Velké
Britanie. Na zékladé vystupt

z konference vznikl fada materiald
a podpUrnych informaci pro dalsi
praci v kampani, vSe je k dispozici
na webu fairtradovamesta.cz

10 Fairtrade Cesko a Slovensko
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Jejim cilem bylo motivovat
spotrebitele, aby vyménili svij
oblibeny vyrobek za fairtradovy.
Obdrzeli jsme desitky fotografi

a v prosinci 2014 vyhlasili vitéze.
Vyherci obdrzeli od obchodnich
partner ceny v podobé
fairtradovych produktd ¢i
predplatného ¢asopist. Ocenéné
fotografie byly uverejnény na nasi
facebookové strance.

CSR SUMMIT 2015 S UCASTI
HOSTA Z FAIRTRADE
INTERNATIONAL

Pod nazvem CSR Summit se

23. dubna 2015 v prazském
Klastete minoritd u sv. Jakuba
uskutecnil 4. ro¢nik mezinarodnf
konference o odpovédném

a udrzitelIném podnikani. Jako
host promluvil Martin Hill,
obchodni feditel Fairtrade
International. Martin hovofil

o dopadech Fairtrade na péstitele
a o potencialu systému Fairtrade
pro nové obchodni partnery. Na
zaveér své prezentace se zucastnil
panelu s dalsSimi hosty, kterymi
byli feditel Ceské sekce OSN

a provozni feditel Karlovarské
Becherovky.

TYDEN PRO FAIR TRADE

Fairtrade Cesko a Slovensko
pozvala do CR ve spolupraci

s Ekumenickou Akademii péstitele
fairtradového kakaa a predsedu
sité Cocoa Network (Fairtrade
Africa) Fortina Bley. V tydnu od

4. do 10. kvétna 2015 se setkal

se studenty, zastupci firem,
novinari i se Sirokou verejnosti.
Podélil se o vlastni zkuSenosti

s produkci kakaa, vysvétlil, jak
Fairtrade poméaha péstitellim a jak
konkrétné mohou pomoci praveé
spotrebitelé.

V prabéhu Tydne pro fair trade
se konala fada dalSich aktivit,
usporadali jsme napriklad
snidani ve spolecnosti Tchibo

a pfipravili pro nase fanousky
na facebooku fadu zajimavych
soutézi o ceny. Cely tyden
vyvrcholil snidani NaZemi,

které usporadala nase Clenska
organizace na 136 mistech v CR
v den oslav Svétového dne pro
fair trade 9. kvétna. Ve stejny
den se v Praze konala férova
snidané na Letné, kterou pfipravila
Ekumenicka Akademie a hostem
byl i pan Fortin Bley.

Fairtrade Cesko a Slovensko

WORKSHOP

V ramci Tydne pro fair trade

jsme 4. kvétna 2015 usporadal
specialni workshop na téma
,Fairtradové kakao a jeho
obchodni potencial“. Sesli se
na ném zastupci firem, kteff

s fairtradovymi produkty na nasem
trhu jiz obchoduji nebo planuji
jejich uvedeni. Cilem workshopu
bylo podélit se o své zkuSenosti
a poskytnout obchodnikim
prostor pro navazani dilezitych
kontakt(. Hlavnim hostem byl
Fortin Bley, promluvila také Hana
Chorvathova, ktera informovala

o0 moznostech ziskanf certifikace,
svou UcCasti pfispéla také Markéta
Vinkelhoferova z Ekumenické
Akademie, ktera kratce predstavila
mezinarodni kampan ,Za férovou
¢okoladu!”

TISKOVA KONFERENCE

Za pritomnosti Ceské televize

a dalSich médii probéhla 5. kvétna
2015 tiskova konference. Fairtrade
CS prezentovala nejnov&jsi Udaje
0 obratech fairtradovych produkt(
v CR. Konference se G&astnil jako

specialni host Fortin Bley.

Vyroéni zprava 2014-15 11



ZAPOJUJEME VEREJNOST

A INSTITUCE

Kampan Fairtradova mésta

je mezinarodnf iniciativou
oznacovani mist, kde je
podporovan fair trade. Cilem
kampané je osvéta o fair trade

a podpora prodeje fairtradovych
vyrobkl v daném misté. O titul se
mohou uchéazet nejen mésta Ci
malé obce, ale i Skoly, univerzity,
sbory, farnosti a nabozenské
obce.

FAIRTRADOVA MESTA, SKOLY
A CIRKEVNI SBORY

V letech 2014-2015 se do
podpory fair trade zapojila dalsf
dvé Ceska mésta, ktera ziskala
titul Fairtradové mésto. Byla to
Chrudim (Ffijen 2014) a Kromériz
(duben 2015).

12 Fairtrade Cesko a Slovensko | Vyro¢ni zprava 2014-15

Dale jsme udélili tituly Ctyfem
Fairtradovym Skolam. Drziteli se
staly ZS Dukelsk& Mlada Boleslav
(zafi 2014), Stfredni odborna Skola
socialni - Evangelicka akademie
Néachod (fijen 2014), Stfednf
Skola hotelova a sluzeb Kroméfiz
(Gnor 2015) a ZS Sychrov Vsetin
(kvéten 2015)
www.fairtradovamesta.cz/

Udéleni titulu Fairtradova
Skola Gymnaziu Jana Amose
Komenského v Uherském
Brodé

fair trade

Lemi AfriKy> psie @ Lajﬂnskéﬂmeriky
ci za dustoiny®

Fairtradove
skoly

&

V roce 2014 jsme navazali
spolupraci s fetézcem Marks
& Spencer, ktery vyrazné
propaguje certifikaci Fairtrade.
Marks & Spencer od zafi 2014
zaroven prodava ve vsech
prazskych prodejnach banany
s certifikaci Fairtrade — jsou
zatim jedinym obchodnikem
provozujicim kamenné
prodejny, ktefi maji tyto banany
pravidelné v prodeji

Navazali jsme spolupréci

s firmou DM Drogerie Markt

v Ceské republice, v kvétnu
2014 vySel Clanek o Fairtrade
Vv jejich Casopise Active Beauty
Obchod NaZemi uved! v fijnu
2014 na trh novou fadu ¢ajl
s certifikaci Fairtrade pod
nazvem Fairtea

Na podzim 2014 zacina fetézec
Tesco prodavat fadu produktd
Tesco Finest s certifikact
Fairtrade (kava, ¢aj).

Do Tydne pro fair trade

v roce 2015 se zapojila fada
obchodnikl, mezi nimiz byly
spole¢nosti DM Drogerie,
FairMade, Fair Trade Centrum,
Manner, Marks & Spencer, Miko
kava, Pfanner, Tchibo.

Béhem Tydne pro fair

trade rozeslala spolecnost
Marks&Spencer informaci

o Fairtrade v jejich newsletteru
(cca 60 000 odbératelll) a také
informovali na facebookovém
profilu
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MEDIALNI VYSTUPY

Téma Fairtrade se objevilo ve vice
nez 60 medialnich vystupech.
Medialni ohlas mély nase tiskové
zpravy a 2 tiskové konference

(v kvétnu pfi pfilezitosti zvefejnéni
obratd fairtradovych produktl a na
konci srpna pfi pfilezitosti oslav
10 let od zalozeni organizace).
Celoplo$né pokryti zajistily

jak hlavni celostatni deniky
(Hospodarské noviny, MF Dnes,
Lidové noviny), tak regionalni
média, rozhlas (Cesky rozhlas,
Radio Wave, Radio Praha, Radio
1) a televize. Rovnéz i hlavni
zpravodajské portaly (napf.
ihned.cz, aktualné.cz, denik.cz)

a odborna média (napf. Marketing
a Média, Svét potravin, Bevarage
& Gastro).

14 Fairtrade Cesko a Slovensko | Vyro¢ni zprava 2014-15

V TELEVIZICH SE INFORMACE
O FAIRTRADE OBJEVILY | MIMO
KLASICKE ZPRAVY:

Fairtrade v Ceské televizi

Ekonomika CT 24

Reditelka FT CS byla 26. 8. 2014
hostem zivého vysilani poradu
Ekonomika CT 24. Tématem byla
certifikace Fairtrade.

Obcanské noviny

Ceska televize u nas natadela

v dubnu 2015 reportaz o fair trade
do pofadu Obcanské noviny.
Premiéra byla v nedéli 12. dubna
na CT2. Cilem bylo vysvétlit
zakladni myslenku fair trade

a principy fungovani Fairtrade.

Hana Chorvathova,
feditelka Fairtrade Cesko

a Slovensko

TV Prima

Reditelka FT CS se vyjadfuje
k problematice produkce kakaa.

TV Noe

Reditelka nasi organizace byla
v dubnu hostem v diskusnim
poradu TV Noe. Tématem

1,5 hodinového poradu byl
spravedlivy obchod.

ORGANIZACNI STRUKTURA

Rada Fairtrade CS:

Do 4. ¢ervna 2015
Tomas Bily (predseda)
Jifi Remr (mistopfedseda)
Markéta Vinkelhoferova

Od 4. ¢ervna 2015

Jifi Hejkrlik (pfedseda)
Veronika Bacova

Petr Mare$

Jiti Remr

Zaméstnankyné:

Hana Chorvathova - feditelka
Michaela Nova

Gabriela Kozlovéa (od 02/2015)
Véra Rohanova (od 02/2015)
Veronika Bagova (do 01/2015)

Kakaové lusky na stromé na
fairtradové farmeé v La Cruz
de Rio Grande, Nikaragua




NASI CLENOVE

Arcidiecézni charita Praha | www.praha.charita.cz

Arpok, 0.p.s. | www.arpok.cz
(od 4. ervna 2015)

Ekumenicka akademie | www.ekumakad.cz

Mamacoffee | www.mamacoffee.cz
(do 11. prosince 2014)

NaZemi | www.nazemi.cz

CEEV Zivica | http://zivica.sk
(od 11. prosince 2014)

Nadacia Integra | http://integra.sk
(od 11. prosince 2014)

Sympatizujici ¢lenové

Miko Kava | www.mikofair.cz
(do 11. prosince 2014)

Sbér ¢ajovych listkd
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FINANCNI ZPRAVA | FINANCIAL REPORT

VYSLEDOVKA (v K&) | PROFIT AND LOSS STATEMENT (CZK)
NAKLADY | COSTS

Nékupy | Purchase

Sluzby | Services

Osobni naklady | Personal costs
Ostatni naklady | Other costs

Poskytnuté pfispévky | Provided contributions

Néklady celkem | Total costs
VYNOSY | INCOME
Trzby z prodeje sluzeb | Sales of services

Ostatni vynosy | Other income

Prijaté pfispévky | Received contributions
Provozni dotace | Operating subsidies
Vynosy celkem | Total income

VYSLEDEK HOSPODARENI | SURPLUS

ROZVAHA (v K&) | BALANCE SHEET 31st December 2014
AKTIVA | ASSETS

Dlouhodoby majetek | Long term assets
Kratkodoby majetek | Receivable
Celkem | Total

47 000
595 000
937 000

64 000

23 000

1666 000

760 000
1000

36 000
390 000
1187 000
-479 000

Stav k prvnimu dni
Ucetniho obdobf |
Status to 1st day of
accounting period

31.12.2014

Stav k poslednimu dni
ucetniho obdobr |
Status to last day of
accounting period

PASIVA | LIABILITIES

Vlastni zdroje | Own resources
Cizi zdroje | Other resources
Celkem | Total

0 0
568 000 187 000
568 000 187 000
443 000 -37 000
125 000 224 000
568 000 187 000



ANNUAL REPORT 2014-15

FOREWORD BY THE CHAIR OF THE BOARD

The past year could be assessed
from many different points of
view. It is very important to me,
that in 2014 we finally managed
to extend the membership of
Fairtrade Czech Republic and
Slovakia to our long standing
partners in Slovakia, i. e. the
organizations Integra and Zivica.

| would like to thank them here
for their relentless efforts in
supporting the idea of Fair Trade
in Slovakia. As to the sales of
Fairtrade products in the Czech
Republic, last year was no
surprise - the annual increase

of sales reached over 15% and
coffee was again the most popular
commodity. For sure, we can be
satisfied with such figures and we
are going to make further efforts
to make the sales increase stable.
2014 also marked 10 years of

our existence. We thank all our
supporters, donors and business
partners for standing at our

side for all those years and for
joining us in our efforts to improve
working conditions around the
world. | would like to personally

thank all my current and past
co-workers in Fairtrade Czech
Republic and Slovakia and wish
them a lot of success and energy
in their work!

~ FAIRTRADE
CESKO a SLOVENSKO

WHO WE ARE

e \We represent Fairtrade
International in the Czech
Republic and Slovakia

e We work on the promotion
of the certification label
FAIRTRADE® and on sales
boost of Fairtrade products

e \We take part in campaigns
supporting Fair Trade

e \We monitor the Czech and
Slovak markets with Fairtrade
products

OUR VISION

Society where every person has
the possibility to live and work

in decent conditions and above
all to participate in an economy
based on ethical principles and

partnership which puts man first.

FAIRTRADE IN THE CZECH REPUBLIC AND SLOVAKIA IN 2014-15

SALES OF FAIRTRADE
PRODUCTS HAVE BEEN RISING

Czech customers spent a total of
2083 million CZK for FAIRTRADE
labelled products in 2014. As
compared to 2013, retail sales
rose again, this time by 17 %. As
consumption rises, consumers
are ever more supporting small
farmers and workers form the
global South.

For the first time, Fairtrade Czech
Republic and Slovakia has had
full data on retail sales and results
in Slovakia. In 2014, sales of
FAIRTRADE labelled products in
Slovakia reached EUR 1 131 000
(the equivalent of 31 mil CZK.)

CZECH MARKET WITH
FAIRTRADE PRODUCTS

For several years, coffee has
been the most popular Fairtrade
product with 190 tons of coffee
worth of 138 million CZK sold
last year. It represents 68% of all
retail sales of Fairtradeproducts.
Besides coffee, Fairtradecotton,
representing 16% of all sales,
equivalent of 32 million CZK, and
tea, with 7% of all sales and worth
of 14 million CZK, are among the
three best sold products.
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OUR ACTIVITIES IN 2014-15

WE CELEBRATED THE 10TH
ANNIVERSARY OF OUR
EXISTENCE

The second half of 2014

was dedicated to the
commemoration of our
organization’s establishment: we
celebrated 10 years since the
Association for Fair Trade was
established. The activities were
focused on general public as well
as our member organizations and
media.

AWARENESS ON FAIRTRADE
GROWING IN THE CZECH
REPUBLIC

At the anniversary of Fairtrade

CS we organised a press
conference with published results
of a research led by the Institute
of evaluations and social analyses
(INESAN) on the subject of Fair
Trade awareness and purchase
behaviour of Czech consumers.

20 Fairtrade Czech Republic and Slovakia | Annual report 2014-15

According to INESAN 52 % of
population are familiar with
the notion of Fair Trade. In
2011, when a similar survey
was conducted, only 39 % of
population had some awareness
on Fair Trade. The FAIRTRADE
label itself is known to 26% of
respondents, which is 5 % more
thanin 2011.

Besides the awareness as

such it is also important to what
extent people adhere to the
principles of Fair Trade. In this
regard it is significant that 3 out
of 5 respondents are convinced
that their purchases can help
producers in the South.

SEMINAR FOR MEMBERS AND
PARTNER ORGANIZATIONS OF
FAIRTRADE CS

The results of the INESAN
research were presented to

the members of Fairtrade CS

at a seminar organized by our
employees on August 26, 2014.
As a part of the program, Andrea
Richert from Fairtrade International

made an appearance, informing
on new trends in Fairtrade and on
the impacts of Fairtrade system on
producers.

PRESS CONFERENCE

On August 27, we organized

a press conference on the
occasion of our 10th anniversary.
Main points included a summary
of Faitrade sales results in the
Czech Republic and Slovakia
and a presentation of the INESAN
research. Andrea Richert from
Fairtrade International made an
appearance as a guest.

CHOOSE FAIRTRADE!

On the occasion of the
anniversary, we launched a short
video explaining the Fairtrade
system and mentioning the
organization’s achievements
during the past 10 years. The
video is available on our website
and on Youtube.

FLIERS AND POSTERS ON
FAIRTRADE

In summer 2014 Fairtrade CS
prepared new fliers describing
the Fairtrade system and how

the supply chain works. We also
designed new posters focusing
on main fair trade products. Both
types of materials were distributed
throughout the year mainly to our
business partners and retail shops
registered in the map of retailers
on mapa.fairtrade-cesko.cz.

FAIRTRADE TOWNS
CONFERENCE IN BRNO

On October 16, our member
organisations NaZemi and

the Ecumenical Academy in
cooperation with Fairtrade
Czech Republic and Slovakia
and National Network of Healthy
Cities organized a conference
in Brno dedicated mainly to the
representatives of Fair Trade
Towns, schools and parishes.
The founder of the Fair Trade
Towns campaign internationally,
Bruce Crowther from the UK,

was the main guest of the

event. Based on the results of
the conference, we prepared
several informative materials
and supportive information to
help us to develop the campaign
further. All outcomes of the
conference are available on
www.fartradovamesta.cz.

IN LATE APRIL 2014 WE
LAUNCHED THE “LITTLE IS
ENOUGH” PHOTO CONTEST

Its aim was to motivate consumers
to replace their favourite product
with a Fairtradeone. We received
tens of photographs and in
December 2014 we announced
the winner. The winners received
prizes from our business partners
in the form of fair trade products
or magazine subscriptions.
Winning photographs were
published on our website.

CSR SUMMIT 2015 WITH
A GUEST FROM FAIRTRADE
INTERNATIONAL

The CSR Summit (the 4th
International Conference on
Responsible and Sustainable
Business) was held on

April 23, 2015 in the Minorite
Monastery of St. James in Prague.
As a guest of the Summit Martin
Hill, business director at Fairtrade
International, gave a presentation.
He talked about the impact of
Fairtrade on producers and about
the potential of the Fairtrade
system for new business partners.
After his presentation, he took
part in a panel with other guests
including Michal Broza, head

of the Czech section in the UN,
and the product manager of Jan
Becher company.

FAIR TRADE WEEK

Fairtrade Czech Republic and
Slovakia in cooperation with
Ecumenical Academy invited
Fortin Bley, Fairtradecocoa
producer and head of the
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Cocoa Network (Fairtrade

Africa). During the week from

May 4 — May 10 2015, he

met with students, business
representatives, journalists and
general public. He shared his
experience with cocoa production,
explained how Fairtrade helped
producers and how exactly
consumers can contribute to that.

During the Fairtrade week, many
other events took place, such as
a breakfast in Tchibo head office
or a series of Facebook contests
for prizes for our fans. The whole
week was concluded on the
World Fair Trade Day on May 9
by a “NaZemi” breakfast thrown
by our member organization of
the same name on 136 different
places of the Czech Republic. On
the same day, Fair Breakfast took
place in Prague, organized by the
Ecumenical Academy and hosting
Fortin Bley among other guests.

WORKSHOP

As a part of the Fairtrade

Week program, we organized

a specialized workshop on the
subject of “Fairtrade cocoa

and its business potential” on
May 4, 2015. It was attended by
business representatives already
dealing with Fairtrade products

on our market or planning to

do so in the future. The aim

of the workshop was to share
experience and give the traders
the opportunity to make important
contacts. Fortin Bley was the
main guest of the workshop.

A presentation was also given
by Hana Chorvéathova, informing
the audience on the possibilities
of obtaining the Fairtrade
certification.

PRESS CONFERENCE

A press conference attended

by journalists from the Czech
Television and other media was
held on May 5, 2015. Fairtrade CS
presented the latest data on sales
of Fairtrade products in the Czech
Republic. As a special guest,
Fortin Bley also attended.

Cotton
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ENGAGING GENERAL
PUBLIC AND
INSTITUTIONS

The Fair Trade Towns campaign
is an international initiative of
labelling places where Fair Trade
is pushed forward. The aim of the
campaign is to raise awareness
on Fair Trade and to promote
sales of Fair Trade products in the
respective place. The title can be
contested by towns and smaller
communities as well as schools,
universities, parishes and religious
communities and societies.

FAIRTRADE TOWNS, SCHOOLS
AND RELIGIOUS SOCIETIES

In 2014-2015 two more Czech
towns, Chrudim (October 2014)
and Kroméfiz (April 2015), joined
in the support to Fair Trade and
reached their Fairtrade Town titles.
We also bestowed the title to four
Fair Trade Schools, including
Elementary School Dukelska
Mlada Boleslav (September
2014), Secondary Vocational
Social School - Evangelic
Academy in Nachod (October
2014), Secondary school of

hotel management and services
Kroméfiz (February 2015) and
Elementary School Sychrov Vsetin
(May 2015)
http://www.fairtradovamesta.cz/

In 2014 we started cooperation
with Marks & Spencer, who are
great supporters of Fairtrade.
Since September 2014 all their
shops in Prague have offered
only Fairtrade certified bananas
and have thus become the only
brick and mortar shops offering
Fairtrade bananas on a regular
basis.

We started cooperation

with the DM Drogerie Markt
retailer in the Czech Republic.
In May 2014, an article on
Fairtrade was published in their
magazine Active Beauty.

In October 2014, NaZemi

shop launched a new line of
Fairtrade certified teas called
Fairtea.

In autumn 2014 the Tesco chain
started offering a new line of
Fairtrade certified products
called Tesco Finest (coffee,
tea).

Several businesses joined
the Fairtrade Week, including
DM Drogerie, FairMade, Fair
Trade Centrum, Manner,
Marks & Spencer, Miko kava,
Pfanner, Tchibo.

During the Fairtrade Week,
Marks&Spencer sent out

a newsletter informing

about Fairtrade (to about

60 000 subscribers) and also
advertised the event on their
facebook profile.

Fairtrade Czech Republic and Slovakia | Annual report 2014-15 23



MEDIA OUTCOMES

Fairtrade was also the subject

of more than 60 media records.
Our press releases and two press
conferences (on publishing sales
figures of Fairtrade products

in May and on the occasion

of the 10th anniversary of the
organization’s existence in
August) got the attention of the
media. We received coverage on
national level thanks to stories

in main national broadsheets
(Hospodarské noviny, MF Dnes,
Lidové noviny), as well as the
attention of some regional media
and especially radios (Cesky
rozhlas, Radio Wave, Radio Praha,
Radio 1) and tv channels. Besides
that, the main news servers
(including ihned.cz, aktualné.cz
and denik.cz) and specialized
media (Marketing a Média, Svét
potravin, Bevarage & Gastro and
others) also brought information
about Fairtrade.
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On TV, besides news programs,
other types of shows also featured
Fairtrade:

FAIRTRADE ON CZECH
TELEVISION

Ekonomika CT 24 Show

The director of Fairtrade CS was
a guest of a live broadcast of the
Ekonomika CT 24 show, where
she talked about the Fairtrade
certification.

Obcanské noviny

In April 2015, Czech Television
made a video report from our
office for the Ob&anské noviny
show which was broadcasted
on Sunday April 12 on the CT2
channel. The aim of the footage
was to explain the essential idea
of Fairtrade and the principles of
how Fairtrade works.

TV PRIMA

The Fairtrade CS director was
invited to talk about the issue of
cocoa production.

TV NOE

The organization’s director was
a guest of a discussion on TV
Noe. Fairtrade was the main
subject the 1,5 h broadcast.

ORGANIZATIONAL
STRUCTURE

Board of directors of Fairtrade
Czech Republic and Slovakia:

Until June 4, 2015

Tomas Bily (Chair)

Jifif Remr (Vice-chair)

Markeéta Vinkelhoferova (board
member)

As from June 4, 2015
Jifi Hejkrlik (Chair)
Veronika Bacova

Petr Mare$

Jifi Remr

Employees:

Hana Chorvathovéa — Director
Michaela Novéa

Gabriela Kozlova (from 02/2015)
Véra Rohanova (from 02/2015
Veronika Bacova (until 01/2015)

Arcidiecézni charita Praha
www.praha.charita.cz

Arpok, o.p.s. | www.arpok.cz
from 4th June2015

Ekumenicka akademie
www.ekumakad.cz

Mamacoffee
www.mamacoffee.cz
until 11th December 2014

NaZemi | www.nazemi.cz

CEEV Zivica | http://zivica.sk
from 11th December 2014

Nadacia Integra
http://integra.sk
from 11th December 2014

Associated members

Miko Kava | www.mikofair.cz
from 11th December 2014
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Za podporu v obdobi 2014-15
dékujeme:

Ceské rozvojové agenture
Fairtrade International

CRM pro neziskovky
Pravému domacimu ¢asopisu
Magazinu Prima receptar

V neposledni fadé dekujeme
nasim ¢lentim za aktivni podporu
fair trade i vSem dobrovolnicim

a dobrovolnikdm, ktefi nam

v uplynulém roce pomahali.

®

FAIRTRADE
CESKO a SLOVENSKO

FAIRTRADE CESKO
A SLOVENSKO

www.fairtrade-cesko.cz

Vinohradska 55, 120 00 Praha 2
Tel. +420 734 336 592

E-mail: info@fairtrade-cesko.cz
IC: 71226672

DIC: CZ71226672 (neplatce DPH)

Registrace: spolkovy rejstfik
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