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PREDMLUVA PREDSEDY ASOCIACE

Po Uspé&sném roce 2009 byla nase oceka-
vani od nasledujiciho roku nejasna.V Ces-
ké republice jiz byly zpracovavany prvni
produkty s certifikaci Fairtrade, fungoval
i primy dovoz vyrobkd z rozvojovych
zemi a jako Asociace pro fair trade jsme
méli podepsanou smlouvu s Fairtrade In-
ternational o vytvoreni Marketingové or-
ganizace — druhé na celém svété. Mimo
to se stal ¢esky trh s fairtradovymi pro-
dukty jednic¢kou v celém regionu stiedni
a vychodni Evropy.

V roce 2010 se v3ak Cesky fair trade opét posunul vyrazné kupredu.
Obrat fairtradovych produkti narostl o rekordnich 60 %, struktura
trhu s fairtradovymi vyrobky se vyrazné€ zménila ve prospéch bézné
maloobchodni sité a dalsi vyznamné Uspéchy je mozné vidét i v jinych
oblastech: jednali jsme s novymi zpracovateli fairtradovych produkti
v Cesku, intenzivné jsme se zapojovali do prace Fairtrade Internati-
onal, spolupracovali jsme s nasimi ¢leny pri oslavach Svétového dne
pro fair trade a podileli jsme se na pripravé kampané Fairtradova
mésta.

Cinnost Asociace se i diky jejimu zapojeni do mezinarodnich struk-
tur podstatné rozsirila oproti letim predeslym.To by nebylo mozné
bez systematické prace naseho sekretariatu a jeho reditelky, které
pribyla nova agenda v podobé kontroly pouzivani znamky Fairtrade,
vyjednavani s licenénimi partnery nebo kontaktu s ostatnimi narod-
nimi ¢leny Fairtrade International. Mé velké podékovani patii také
dobrovolnikiim a dal$im spolupracovnikiim Asociace, ktefi svoji praci
prispéli k GUsp&$nému rozvoji fair trade nejen v Cesku, ale i v celo-
svétovém méritku.

Tomas Bily
predseda Asociace pro fair trade (od 12.4.2011)

FOREWORD

After the successful year of 2009 our expectations for the following
year were unclear.The first products with the Fairtrade certification
were already processed in the Czech Republic, direct import of pro-
ducts from developing countries was functioning and as the Czech
Fair Trade Association we had a contract signed with Fairtrade In-
ternational about the foundation of a Fairtrade Marketing organiza-
tion — the second in the whole world. In addition to that, the Czech
market became the number one market with Fair Trade products in
the entire region of Central and Eastern Europe.

In 2010, Czech Fair Trade once again moved significantly forward.
The turnover of Fair Trade products grew by a record of 60%, the
structure of the market with Fair Trade products significantly chan-
ged in the favour of the common retail network and we can also
see other significant successes in other areas: we had negotiations
with new dealers of Fair Trade products in the Czech Republic; we
intensely participated in the work of Fairtrade International; we co-
operated with our members during the celebrations of the World
Fair Trade Day and we took part in the preparation of the Fair Trade

Towns campaign.

The activities of the Association significantly increased compared to
previous years thanks to its engagement in international structures.
This would not be possible without the systematic work of our se-
cretariat and its director who gained a new agenda in the form of
controlling the usage of the Fairtrade Mark, negotiated with license-
es or contacted other national members of Fairtrade International.
My great thanks also go to all volunteers and other colleagues of
the Association who contributed, with their work, to the successful
development of Fair Trade not only in the Czech Republic but also
on the world scale.

Tomas Bily
President of the Czech Fair Trade Association (since 12.4.2011)



ROK 2010 — REKORDNI NARUST
SPOTREBY FAIRTRADOVYCH
VYROBKU

Maloobchodni obrat s fairtradovymi produkty dosahl v loriském
roce rekordnich vysledkd. Cesti spotiebitelé a spotrebitelky na-
koupili fairtradové produkty za 80 milion korun. Je to o celych 60
procent vice nez v roce 2009. Narlst dokazuje trend zvySujiciho se
zajmu Ceské verejnosti o pracovni podminky zemédélcli a Femesinik
v rozvojovych zemich, ktefi produkuji plodiny a vyrobky nasi kazdo-
denni spotieby. Mezi nejobliben&jsi fairtradové produkty patii v CR
jiZ tradi¢né fairtradova kava, ¢okolada a caj.

Z celkového lofiského obratu bylo 38 miliont korun dosaZeno ¢leny
Asociace pro fair trade. O zbyvajicich 42 miliont korun se zaslouzily
supermarkety a kavarenské retézce. Obrat se tak meziro¢né zvysil
o 60 %. Narust spotieby fair trade produktl je v Ceské republice
velmi rychly, od roku 2005 se zvysil 27krat.
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Rist maloobchodniho obratu z prodeje fairtradovych produkti
v Ceské republice (v milionech korun) | Retail sales in millions of CZK.

Zdroj: Asociace pro fair trade, 201 |

YEAR 2010 — A RECORD INCREASE
OF FARR TRADE PRODUCT
CONSUMPTION

The retail turnover of Fair Trade products reached record results
during the past year. Czech consumers bought Fair Trade products
in the value of over 80 million CZK.That is 60% more than in 2009.
This increase is a proof of the trend of increasing interest of the
Czech public regarding the working conditions of agriculturalists and
tradesmen in developing countries who produce crop and products
for our daily consumption.Among the most favourite Fair Trade pro-
ducts in the Czech Republic traditionally belong Fair Trade coffee,
chocolate and tea.

Members of the Czech Fair Trade Association reached a turnover of
38 million CZK out of the total turnover of last year. Supermarkets
and coffee shop chains earned the remaining 42 million CZK.The-
refore, the turnover increased by 60% from the previous year. The
growth of consumption of Fair Trade products in the Czech Republic
is very fast — since 2005 it has grown 27 times.

The Czech consumers are demonstrating with their shopping beha-
viour that they are increasingly more interested in the improvement
of working conditions of producers from countries of the global
South (developing countries). In addition to that, trading companies
and chains are more and more often getting involved in Fair Trade as
a part of their social responsibility.

CHAINS ARE GETTING INCREASINGLY INVOLVED
IN FAIR TRADE

Last year the availability of Fair Trade products significantly increased
which is primarily thanks to the fact that the company Starbuck’s
started selling all espresso type coffee with the Fairtrade Mark.The
chain Kaufland also included in the year 2010 over 20 products with
this mark in all of their 95 hypermarkets. Currently, Fairtrade produ-
cts are available in the stores Kaufland, Marks&Spencer, Globus, Dm



Svym nakupnim chovanim tak &esti spotfebitelé dokazuji, Ze se stale
vice zajimaji o lepsi pracovni podminky producentii ze zemi global-
niho Jihu (tj. rozvojovych zemi). Obchodni spolecnosti a Fetézce se
navic stale castéji do fair trade zapojuji v ramci své spolecenské od-
povédnosti.

ZAPOJENI RETEZCU DO FAIR TRADE JE STALE VETSI

Soucasné se v lofiském roce vyrazné zvysila dostupnost produktt
fair trade a to predevsim diky prechodu spoleénosti Starbuck’s na
prodej veskeré kavy typu espreso se znamkou Fairtrade®. Ret&zec
Kaufland také zaradil v roce 2010 do své nabidky pres dvacet pro-
duktl s touto znamkou, a to ve vSech svych 95 hypermarketech
V soucasné dobé jsou fairtradové vyrobky k dostani v obchodech
Kaufland, Marks&Spencer, Globus, Dm Drogerie, Tesco, Interspar
a Billa. Ukazuje se také, Ze fairtradové produkty si mohou cesti spo-
trebitelé stale Castéji dat v kavarnach a restauracich, napr. v Mamacof-
fee, Starbuck’s, Ben&Jerry’s a v radé dalSich kavaren ¢i v napojovych
automatech Delikomat. Mezi dalsi velké obchodni spolecnosti, které
nabizi produkty se znamkou Fairtrade, patfi Tchibo, Pfanner ¢i Dole.

ZMENA STRUKTURY PRODEJNICH MIST

Béhem loriského roku se vyrazné proménila struktura prodejnich
mist, ktera nabizeji fair trade. JeSté v roce 2009 mély na trhu stejny
podil prodejny zdravé vyZivy a biopotravin s maloobchodnimi retézci
(shodné 28 %).V roce 2010 doslo k razantnimu narGstu podilu Fe-
tézcli na 47 %, po nich nasleduji prodejny bio a zdravé vyZivy s 15 %
(pokles podilu o 13 %) a gastronomicka zaFizeni také s 15 % (narist
podilu o 7 %).

Specializované obchody s fairtradovymi produkty svdj podil na trhu
sice ztraceji (z 10 % v roce 2009 na 7 % loni), jejich vyznam se v3ak
neméni. Zakaznikdm poskytuji kvalifikované informace a nabizeji fair-
tradové rfemeslné vyrobky (Sperky, dekorace, bytové textilie, hracky,
ubrusy apod.), které v obchodnich Fetézcich nenajdeme. Jen v Praze
funguje v soucasné dobé 5 fairtradovych obchodd, mimo Prahu pak
dalSich pét prodejnich mist provozovanych ¢leny Asociace pro fair
trade.

drug store, Tesco, Interspar and Billa. Czech consumers can also find
Fair Trade products more and more often in coffee shops and re-
staurants, for example in Mamacoffee, Starbuck’s, Ben&Jerry’s and in
many other coffee shops or in the beverages dispensers Delikomat.
The companies Tchibo, Pfanner and Dole belong among other large
companies that offer products with the Fairtrade Mark.

CHANGE IN THE STRUCTURE OF SELLING PLACES

During the past year the structure of selling places that offer Fair
Trade products has changed significantly. Until the year 2009, health
food stores and organic food stores had the same market share
(28%) as retail stores. In 2010 there was a strong growth of market
share in chains to 47%, followed by organic and health food stores
with a 15% share (decrease of 13%) and gastronomic facilities had
also 15% (growth in share of 7%).

Ostatni prodejny potravin | Other grocery stores: 2%
PFimy prodej kone&nym zékaznikiim | Direct sales to end customers: 9%

Gastronomickéazafizeni | Gastronomic facilities: 15%

Internet | Internet: 5%

Specializovana prodejna fair trade | Specialized Fair Trade shops: 7%

Prodejny zdravé vyZivy a biopotravin | Health and organic food stores: 15%

Ret&zce supermarkett/hypermarketd | Chains of supermarkets/hypermarkets: 47%

Struktura prodejnich mist s fairtradovymi vyrobky v roce 2010
Zdroj: Asociace pro fair trade 201 |




PRODUKTY SE ZNAMKOU FAIRTRADE

Z celkového obratu predstavuji produkty s certifikaci a znamkou
Fairtrade hodnotu 68,5 milionu K¢, zatimco fairtradové produkty,
které znamku nenesou, ale pochazeji od obchodnikd, ktefi jsou ¢leny
WEFTO (Svétové fair trade organizace), byly zakoupeny v celkové hod-
noté | 1,5 milionu K¢&. Produkty se znamkou Fairtrade jsou dostupné
v béZné maloobchodni siti, zatimco pro ostatni fairtradové produkty
je treba si zajit do specializovanych fairtradovych obchodd.

NEJOBLIBENEJSIMI PRODUKTY ZUSTAVAJI KAVA, CAJ
A COKOLADA

Nejobliben&jsim fairtradovym produktem v CR zlstiva kava s po-
dilem 40 %, po ni nasleduje ¢okolada a kakao se 17 % a tfetim nej-
Castéji nakupovanym vyrobkem jsou ¢aje s 12 %. Dalsi produktovou
kategorii tvori s 9 % zpracované potraviny, mezi které patfi napr.
marmelady, suSenky, zmrzlina a pomazanky. 6 % prestavuje stejné jako
v roce 2009 kategorie tFtinovy cukr a sladidla (pfedevs§im med). Po
nich nasleduji ryZe, semena a orechy (4 %) a nepotravinové zbozi
(4 %), pod které spadaji FemesIné vyrobky a bavinéné produkty se
znamkou Fairtrade. 3 % tvori napoje a 2 % zastupuji banany a dalsi
ovoce.

CERSTVE OVOCE A KVETINY JSOU ZATIM
NEDOSTUPNE

Cesky trh s fairtradovymi produkty ma nékolik specifik: zatimco
v zahrani&i (Svycarsko, Belgie, Velka Britinie aj.) patii k nejcast&ji
nakupovanym produktiim banany, u nis zasadné prevazuji trvanlivé
potraviny. Rychloobratkové zboZi, jako je erstvé ovoce, je zatim do-
stupné pouze v malé mire. Napriklad fairtradové kvétiny u nas nejsou
zatim k dostani viibec. Na naSem trhu také stile prevazuji dovazené
produkty zpracovavané v zahranici, protoZe Ceskych zpracovatell
fairtradovych surovin je zatim velmi malo.

Although specialized stores with Fair Trade products are loosing the-
ir market share (from 10% in 2009 to 7% last year), their significance
is still the same, however.They provide qualified information to cus-
tomers and offer Fair Trade handmade products (jewellery, decora-
tions, home textiles, toys, table cloths, etc.) that we will not find in
store chains. Just in Prague there are currently five Fair Trade stores
and outside of Prague there are five selling points run by members
of the Czech Fair Trade Association.

PRODUCTS WITH THE FAIRTRADE MARK

Products with the Fairtrade certification Mark represent 68.5 milli-
on CZK out of the total turnover, while Fair Trade products that do
not have the Mark but come from traders who are members of the
WFTO (World Fair Trade Organization) were purchased in the total
value of I'l.5 million CZK. Products with the Fairtrade Mark are
available in the regular retail chains, while other Fair Trade products
are available only in the specialized Fair Trade stores.

COFFEE, TEA AND CHOCOLATE REMAIN AS THE
FAVOURITE PRODUCTS

Coffee remains the most favourite Fair Trade product in the Czech
Republic with a share of 40%, which is followed by chocolate and
cocoa with 17% and the third most frequently bought product is tea
with 12%. The next product category with 9% includes processed
foods among which belong, for example, marmalade, cookies, ice cre-
am and spreads. Cane sugar and other sweeteners (primarily honey)
had a 6% share, same as in 2009. These are followed by rice, seeds
and nuts (4%) and non-food products (4%) that include handmade
products and cotton products with the Fairtrade Mark. Beverages
have 3% and bananas and other fruit 2%.



OSVETOVE KAMPANE JAKO PODPORA PRODEJE
FAIR TRADE

Asociace pro fair trade a jeji ¢lenové se stale vice zasazuji o Sireni
myslenky fair trade. Dokazuje to Fada nedavno spusténych kampa-
ni, jako jsou ,Fairtradova mésta“, kterou zastituje Asociace pro fair
trade a realizuji NaZemi — spole¢nost pro fair trade a Ekumenicka

akademie Praha, ,Za férové banany“ realizovanid rovnéz NaZemi.

Clenové Asociace také pravideln& poradaji oslavy Svétového dne pro
fair trade. Ceska republika se tak pfipojuje k desitkim zapadnich
zemi, jejichZ obyvatelé vyuZivaji své kupni sily k podpore producenti
z rozvojovych zemi.

TFtinovy cukr a jind sladidla | Cane sugar and other sweeteners: 6%

Banény a jiné ovoce | Bananas and other fruits: 2%

Obiloviny, ryze, semena a ofechy | Cereals, rice, seeds and nuts: 4%
Zpracované potraviny | Processed foods: 9%

Nepotravinové zboZi | Non-food products: 4%

Napoje | Beverages: 3%

Jiné | Other: 3%

Caj | Tea: 12% Kava | Coffee:40%

Kakao, ¢okolada, cukrovinky | Cocoa, chocolate, confectionery: 17%

Fairtradové produkty dle prodejnosti v CR v roce 2010
Zdroj: Asociace pro fair trade, 201 |

FRESH FRUIT AND FLOWERS ARE NOT YET AVAILABLE

The Czech Fair Trade product market has a few particularities: whi-
le abroad (Switzerland, Belgium, Great Britain, etc.) the most often
bought products are bananas, packaged foods prevail in the Czech
Republic. Fast moving consumer goods such as fresh fruit are avai-
lable only on a very small scale at the moment. Fairtrade flowers, for
example, are not available in the Czech Republic at all. Also products
processed abroad still prevail on our market because there are only
few Czech processors of Fair Trade materials at the moment.

ENLIGHTENMENT CAMPAIGNS SUCH AS SUPPORTING
THE SELLING OF FAIR TRADE

The Czech Fair Trade Association and its members are more and
more advocating the spreading of the idea of Fair Trade. This is de-
monstrated by the recently launched campaigns such as “Fair Trade
Towns” which is supported by the Czech Fair Trade Association and
realized by NaZemi (OnEarth) and the Ecumenical Academy Prague,
and “Za férové banany” (For fair bananas) also realized by NaZemi.
The members of the Association also regularly organize celebrations
of the World Fair Trade Day. This way the Czech Republic joins tens
of Western countries the population of which utilizes their purchai-

sing power to support producers in developing countries.




ASOCIACE V ROCE 2010

Asociace pro fair trade sdruZuje Ceské subjekty ¢inné v oblasti fair
trade. Zaroven je narodnim zastupcem Fairtrade International (FLO)
a dohliZi na pouzivani certifikaéni znamky Fairtrade v CR a monito-
ruje Cesky trh s fairtradovymi produkty.

Asociace vznikla v roce 2004 jako platforma pro setkavani nezis-
kovych organizaci a soukromych spolecnosti, které jsou aktivné za-
pojeny do osvéty a propagace fair trade nebo uvadéji fairtradové
produkty na Cesky trh.

NASE VIZE

Nasi vizi je mezinarodni obchod zaloZeny na etickych principech, do
kterého se mohou zapojit vSichni producenti z rozvojovych zemi
a tim prispivat k rovnomérnému rozdéleni svétového bohatstvi.

NASE POSLANI

Nasim poslanim je podpora rozvoje fair trade v Ceské republice,
definovani a udrzovani standardu fair trade, Sifeni osvéty a informo-
vanosti o fair trade a reprezentace ¢eského hnuti fair trade v zahra-
ni&i. Dale k poslani Asociace pat¥i propojovani aktéri fair trade v CR
a budovani divéry ve fair trade. Zajmem ¢lent a celé Asociace je re-
prezentovat fair trade hnuti v Ceské republice a pFispivat k etickému
zplsobu obchodovani.

THE CZECH FAIR TRADE ASSOCIATION
IN 2010

The Czech Fair Trade Association is an interest association of legal
entities that engage in practical and structural issues concerning the
development of fair trading in the Czech Republic. It is also the nati-
onal representative of the Fairtrade International (FLO) and overse-
es the use of Fairtrade certification Mark in the Czech Republic and
monitors the Czech Fair Trade market.

The Association was founded in 2004 as a platform for the meeting
of non-profit organizations and private companies that are actively
involved in public education and promotion of Fair Trade or introdu-
ce Fair Trade products on the Czech market.

OUR VISION

Our vision is international trade based on ethical principles that all
producers in developing countries can participate in which will con-
tribute to even distribution of the world’s wealth.

OUR MISSION

Our mission is to support Fair Trade development in the Czech
Republic, define and maintain Fair Trade standards and spread pu-
blic education and awareness about Fair Trade. The ambition of the
members and the whole Association is to contribute to ethical way

of trading.
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NASE CILE

Nasim cilem je celkovy rozvoj fair trade v Ceské republice, zejména

= zvySovani obecného povédomi o fair trade, jeho principech
a cilech a poskytovani informaci

= podpora dovozu, certifikace a prodeje fair trade vyrobki a zvy-
Sovani jejich podilu na trhu

= dohled nad spravnym uZivanim znamky Fairtrade i nad dalSim

oznacovanim vyrobkd fair trade

= budovani kapacit v oblasti podpory a prodeje fair trade
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OUR GOAL

Our goal is the overall development of Fair Trade in the Czech Re-
public, especially

= raising awareness of Fair Trade, its principles and objectives and
providing information

= supporting the import, certification and sales of Fair Trade pro-
ducts and increasing their market share

= supervision of the proper use of the Fairtrade Mark and of other

Fair Trade products labeling

= capacities building in promoting and selling Fair Trade




ZAPOJENI DO MEZINARODNICH
ORGANIZACI

FAIRTRADE INTERNATIONAL

Asociace pro fair trade je od roku 2009 ®
(FLO)
a v CR pasobi jako Fairtrade marketingova

¢lenem Fairtrade International

organizace. Marketingové organizace FLO
jsou zodpovédné za propagaci systému

FAIRTRADE

Fairtrade a za kontrolu poufZiti certifikacni
znamky Fairtrade k propagacnim tceltm.

ASOCIACE PRO FAIR TRADE V RAMCI STRUKTURY FLO

Clenové FLO:

3 regionalni producentské sité (pro Afriku, Asii a Latinskou Ame-

riku/Karibik) reprezentujici zajmy drobnych péstitelt a vyrobci.

Jsou to sdruZeni, do kterych mohou organizace Fairtrade certifi-
kovanych producentl vstoupit.

|9 narodnich iniciativ FLO (Labelling Iniciatives), které propaguji
Fairtrade ve svych zemich a udéluji licenci k pouZivani znamky
Fairtrade na produktech.

3 marketingové organizace FLO, které vznikaji v zemich s trhy, na
které se Fairtrade dostal teprve nedavno, se zamé&ruji se marketing
a propagaci Fairtrade. V soucasnosti existuji tFi marketingové
organizace — v Jihoafrické republice, v Ceské republice a v Jizni
Koreji.

25 &lent FLO

.. se Ucastni generdiniho shromdZdéni Fairtrade International

Na kazdoroénim generalnim shromazdéni FLO se setkavaji za-

stupci vSech 25 €lent FLO a vyuzZivaji svého hlasovaciho prava

10

PARTICIPATION IN INTERNATIONAL
ORGANIZATIONS

FAIRTRADE INTERNATIONAL

The Czech Fair Trade Association is a member of the Fairtrade In-
ternational (FLO) since 2009 and acts as a Marketing Organization
in the Czech Republic. FLO Marketing Organizations are responsible
for promoting Fairtrade and for controlling the use of the Fairtrade
certification Mark for promotional purposes.

THE CZECH FAIR TRADE ASSOCIATION WITHIN THE
STRUCTURE OF FLO

FLO Members:

3 regional Producer Networks (Africa, Asia & Latin America/Carib-
bean) represent the interest of producers in the Fairtrade system.
They are associations, which Fairtrade certified cooperatives or
plantations can join if they wish.

|9 Labelling Initiatives promote Fairtrade to businesses and consu-
mers in their countries and license companies to use the Fairtrade
mark on consumer products.

3 Marketing Organizations are responsible for marketing and pro-
moting Fairtrade in their countries. Marketing Organizations are for-
med in new Fairtrade markets, currently there are three of them —in
South Africa, the Czech Republic and South Corea.

25 FLO Members

... exercise their voice within Assemblies

The 25 members come together yearly to exercise their rights as
owners of Fairtrade through the General Assembly.The General As-

sembly‘s role is to maintain the constitution and membership sys-
tems of the association and to approve the annual accounts.



k volbé rady, schvalovani dokument( a i jinak se podileji na roz-
hodovacich procesech v ramci FLO. Generélni shromazdéni je
nejvyssi organ FLO.

... voli radu FLO

Rada FLO rozhoduje o dlouhodobych strategiich systému Fairtrade.
Je sloZena ze 14 osob: 5 zastupcl narodnich iniciativ, 4 zastupci pro-
ducentd a 5 jsou osoby navrzené nominaéni komisi. Z téchto péti
¢lend jsou 2 zastupci certifikovanych obchodnikli a 3 jsou nezavisli
experti.

... ziskdvd podporu ze strany vedeni FLO

Vedouci tym FLO poskytuje svym ¢lenim provozni sluzby a strate-
gické vedeni. FLO je Fizeno vykonnym reditelem, provozni feditelkou
a vedoucimi jednotlivych oddéleni: Finance, Podpora producent(,
Strategie, Standardy, Globalni G&etnictvi, Globalni management pro-
duktl, Rozvoj trhu, PR, lidské zdroje.

... appoint the Board

FLO's Board of Directors decides on the long-term strategy for
Fairtrade.The Board is made up of 14 people:five are elected by the
Labelling Initiatives, four by the Producer Networks and five by the
Board based on recommendations from the Board‘'s Nominations
Committee. Of these five, two are nominees of certified traders and
three are independent, appointed for their relevant knowledge and

experience.
... are supported by FLO's Leadership Team

FLO's Leadership Team provides operational services and Fairtrade’s
strategic direction. FLO is led by the Chief Executive Officer, Chief
Operating Officer and FLO's Unit Directors and Heads from: Finan-
ce and Central Services, Producer Services and Relations, Strategy
and Policy, Standards, Global Account Management, Global Product
Management, Market Development, Communications and Human
Resources.




... spolupracuje se spolecnosti FLO-CERT

FLO-CERT je nezavisla certifikaéni organizace zodpovédna za cer-
tifikaci producentd a obchodnikll na zdkladé standardd Fairtrade. Je
to jedina spolec¢nost provadéjici socialni certifikaci na svété, ktera
ziskala akreditaci ISO 65.

(zVyroéni zpravy FLO 2009-10)

CLENSTVI V WFTO

Roku 2010 se Asociace pro fair trade stala prozatimnim ¢lenem
World Fair Trade Organization (WFTO). Asociace se tak stala sou-
Casti nejvétsi mezinarodni platformy plsobici v oblasti fair trade, kte-
ra ma v soucasné dobé jiz pres 400 ¢lend.

WFTO

a organizaci, které uznavaji a dodrzuji de-

je celosvétova sit spolecnosti

set zakladnich principt fair trade. Poslanim
WFTO je umoznit producentlim, zejména

malym zemédélcim a Femeslnikiim, zlepsit
prostiednictvim fair trade své Zivotni pod-
minky.

—

... work with FLO-CERT

FLO-CERT is an independent certification organization responsi-
ble for certifying producers and traders against the Fairtrade Stan-
dards. It is the only ISO 65 accredited social certification body in
the world.

(from FLO's Annual Report 2009-10)

WFTO MEMBERSHIP

In 2010, the Czech Fair Trade Association has become a provisional
member of the World Fair Trade Organization (WFTO) and thereby
became part of the largest international platform operating in the
area of Fair Trade, which currently has over 400 members already.

WEFTO is a global network of companies and organizations that re-
cognize and respect |0 Principles of Fair Trade. WFTQO’s mission is to
enable producers, especially small farmers and artisans, to improve
their livelihoods and communities through Fair Trade.




NASE AKTIVITY V ROCE 2010

NOVY TYP CLENSTVI, NOVY CLEN, NOVY ETICKY
KODEX CLENA ASOCIACE

Asociace prosla vloni nékolika vnitfnimi zménami tykajicimi se sou-
¢asnych i budoucich €lend. Clenstvi v Asociaci bylo otevieno i orga-
nizacim a subjektlim, jejichZ hlavni ¢innost neni obchod s fair trade
a jeho podpora, ale které s fair trade sympatizuji a podporou fair
trade se zabyvaji jen ¢astecné. Z tohoto dlivodu byl zaveden insti-
tut sympatizujiciho ¢lena. Také pro organizace a obchodniky, kteFi
podminky rFadného €lenstvi spliiuji, slouZi tento status jako nezbytny
krok k Fadnému ¢lenstvi.

Prvni sympatizujici ¢lenkou Asociace
se stala Arcidiecézni charita Praha,
ktera poskytuje rFadu socialnich slu-
Zeb v prazské arcidiecézi a pomoc
sméfuje i k tém nejpotiebnéjsim
v rozvojovych zemich. K jejim &in-
nostem patii i program Adopce na

dalku®, ktery Charita zalozila.

Soucdasné byl vloni vytvoren novy

eticky kodex ¢lena Asociace, ktery upravuje vztahy mezi jednotlivymi
Cleny, zvlasté to, aby svou Cinnosti vytvareli standard etického ob-
chodovani v Ceské republice. Eticky kodex dale definuje vztahy mezi
¢leny a Asociaci a vztah jejich €lenl k verfejnosti, kde ¢lenové maji
povinnosti vefejnost o fair trade informovat pravdivé. Novy kodex
bude vymahatelny a v pripadé jeho poruseni bude mozné vyloucit
¢lena z Asociace.

TYDEN PRO FAIR TRADE

Stidry snidani v prazskych a brnénskych kavarnach, verejné ochut-
navky, besedy a vecery s péstiteli kavy, prodej produkti z exotickych
kraj& — tak vypadal Tyden pro fair trade, kterym se Ceska republika
vloni jiZ po paté zapojila do celosvétovych oslav fair trade. Hlavnimi
osobnostmi tydne byli zastupci fairtradovych producentid kavy John

OUR ACTIVITIES IN 2010

NEW TYPE OF MEMBERSHIP, NEW MEMBER, NEW
CODE OF ETHICS FOR ASSOCIATION MEMBERS

The Association went through several internal changes last year with
respect to existing and future members. Membership in the Associa-
tion was opened to organizations and subjects that do not have Fair
Trade and its support as their main activity, but that sympathize with
Fair Trade and engage in its support only partially. For this reason the
institute of an associate member was established. This status serves as
a necessary step for regular membership also for those organization
and tradesmen that fulfil the conditions for the regular membership.

Arcidiecézni charita Praha (Archdiocese Charity Prague) became the
first sympathizing member of the Association. It provides a number
of social services in the Prague Archdiocese and directs its help also
towards the neediest in developing countries. One of their activities is
the program Adopce na dalku® (Child Sponsorship), which the Cha-
rity founded.

At the same time a new code of ethics for Association members was
created last year and it stipulates the relationship among individual
members, especially the fact that through their activities they create a
standard of ethical trading in the Czech Republic. The Code of Ethics
further defines the relationship between the Association and its mem-
bers with the public, the members are obliged to truthfully inform
the public about Fair Trade. The new Codex will be enforceable and
in the case of its breach, it will be possible to expel a member from
the Association.

A FAIR TRADE WEEK

A series of breakfasts in Prague and Brno coffee shops, public ta-
stings, forums and evenings with coffee growers, selling of products
from exotic countries — that is how the Fair Trade Week looked like
with which the Czech Republic joined the worldwide celebration
of Fair Trade last year for the fifth time already. The main personali-
ties of the week were representatives of Fairtrade coffee producers
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Kanjagaile z Tanzanie a Eimar Velazquez Mazariegos z Mexika, ktefi
prijeli informovat spotrebitele o konkrétnich dopadech fair trade
ve svych zemich. Celou akci jsme pripravili ve spolupraci se ¢leny

a partnery Asociace.
NAVSTEVA KENSKEHO PRODUCENTA

Ve spolupraci s ¢lenskou organizaci Jeden svét jsme zorganizovali
navstévu zastupce producentl Jima Kenyanyii z Keni v Praze. Jim pra-
cuje v druZstvu zpracovavajicim nerost mastek, ze kterého se vyrabi
dekorativni predméty.V ramci jednoho dne stihl Jim prezentaci na
ZS Kladska, kde 7&kim rozdal drobné darky, které z Keni privezl,
a vysilani v poradu CT Svétadil.

SEMINAR O DOPADECH FAIR TRADE

19. Fijna jsme v Evropském domé usporadali celodenni seminaf pro
vefejnost zaméreny na dopady fair trade v rozvojovych zemich. Pri-
spévky proneslo osm prednasejicich v ramci dvou tematickych blo-
ki — ,,Dopady fair trade a pripadové studie” a ,, Teoretické aspekty
a nastroje fair trade.” Seminar se setkal s pozitivni odezvou ze strany
Ucastnikl.V roce 201 | planujeme jeho zopakovani v Brné.

ZAKLADNI KURZ PRO PRODEJCE FAIR TRADE

Na konci roku jsme oficialné zahajili Skolici program Zakladni kurz
pro prodejce fair trade, ktery je uren pro vSechny, kdo prodavaji
nebo chtéji prodavat fair trade. Tento vzdélavaci program ma za cil
zvysit kvalitu prodeje fair trade ve specializovanych fairtradovych
a bio obchodech. Soudasti kurzu je i tiSténa vzdélavaci prirucka. Kurz
je vysledkem dvouletého projektu, ktery jsme realizovali ve spolu-
praci s Ekumenickou akademii Praha.

John Kanjagaile from Tanzania and Eimar Velazquez Mazariegos from
Mexico who came to inform the consumers about specific impact of
Fair Trade in their countries.We prepared the entire event with the
cooperation of the Association members and partners.

VISIT FROM A KENYAN PRODUCER

In the cooperation with the organization One World we organized a
visit of a representative of the producers, Jim Kenyana from Kenya in
Prague. Jim works in a cooperation working with the soapstone mi-
neral from which decorative goods are made. In one day, Jim mana-
ged to do a presentation in the elementary school Kladska where he
gave to students small gifts that he brought from Kenya, as well as the
broadcasting in a Czech TV programme called Svétadil (Continent).

SEMINAR ABOUT THE IMPACT OF FAIR TRADE

We organized an all-day seminar for the public focused on the im-
pact of Fair Trade in developing countries on October [9th in the
European House. There were eight speakers with contributions in
two theme blocks —“The Impact of Fair Trade and Case Studies” and
“The Theoretical Aspects and Tools of Fair Trade”. There was positi-
ve feedback on the seminar from the participants.VVe plan to repeat
it in the year 201 | in Brno.

A BASIC COURSE FOR THE SELLERS OF FAIR TRADE

At the end of the year we officially commenced the training pro-
gram “Basic Course for the Sellers of Fair Trade”, which is meant for
everyone who is selling or would like to sell Fair Trade. The goal of
this educational program is to increase the quality of Fair Trade sales
in specialized Fair Trade and organic stores. A part of the course is
a printed educational manual. The course is the result of a two-ye-
ar project that we realized in the cooperation with the Ecumenical
Academy Prague.



SALIMA 2010

V loriském roce jsme se také zucastnili jako vystavovatelé mezina-
rodniho potravinarského veletrhu Salima v Brné. Pozitivnim zjist&nim
bylo to, Ze odborna i Siroka verejnost jsou viceméné obeznameny
s myslenkou fair trade. Setkali jsme se s velkym mnozZstvim kladnych
reakci na nase aktivity a obecné na eticky obchod jako tcinny nastroj
podpory rozvojovych zemi.

CLENSTVI VE FORS

Asociace se vloni stala
¢lenkou Ceského féra pro

rozvojovou spolupraci

Fo

Ceské férum pro rozvojovou spolupréci
Czech Forum for Development Co-operation

FORS, platformy &eskych
nevladnich organizaci
a neziskovych subjektd,
které se zabyvaji rozvo-
jovou spolupraci, rozvojo-
vym vzdélavanim a huma-
nitarni pomoci.V soucasné
dobé& FORS sdruzuje pres

padesat organizaci.

SALIMA 2010

Last year we also participated as exhibitors in the international food
exhibition Salima in Brno. A positive discovery here was that both
the professional as well as the general public are more or less fami-
liar with the Fair Trade concept.We encountered a great number of
positive reactions to our activities and generally to ethical trading as
an effective tool for the support of developing countries.

MEMBERSHIP IN FORS

Last year the Association became a member of the Czech Forum
for Development Cooperation FORS, which is a platform for Czech
non-government organizations and not for profit organizations that
engage in development cooperation, development education and hu-
manitarian help. Currently, FORS associates over 50 organizations.
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KONFERENCE CONFERENCES

Fair trade v Ceské republice a Asociaci pro fair trade jsme v roce We presented Fair Trade in the Czech Republic and the Czech Fair
2010 prezentovali na téchto mezinarodnich akcich a konferencich: Trade Association in the following international events and conferen-

= Strengthening Fair Trade in Central and Eastern Europe,Varsava,
Polsko, 29.—30. 11.2010

= Challenges and New Dimensions of Fair Trade in Europe,
Torrelavega, Spanélsko, 11.3.2010

= Mezinarodni bio akademie, Lednice, Ceska republika,
28.6.—29.6.2010

= Comms & Marketing Meeting, FLO, Bonn, Némecko,
28.6.-29.6.2010

= Information Days, Fairtrade International, Bonn, Némecko,

27.1.-29.1.2010

in the year 2010:

Strengthening Fair Trade in Central and Eastern Europe,
Warsaw, Poland, 29.—30. 11.2010

Challenges and New Dimensions of Fair Trade in Europe,
Torrelavega, Spain, 11.3.2010

International Bio Academy, Lednice, Czech Republic,
28.6.—29.6.2010

Comms & Marketing Meeting, FLO, Bonn, Germany,
28.6.-29.6.2010

Information Days, Fairtrade International, Bonn, Germany,
27.1.—-29.1.2010



REALIZOVANE PROJEKTY

PODPORA KAPACIT ASOCIACE PRO FAIR TRADE -
PLATFORMY PRO PODPORU FAIR TRADE V CR

Leden 2010 — prosinec 2010
Donor: Ministerstvo zahrani¢nich véci CR

Cile projektu: |. Upevnéni mezinirodné platnych standardii pro
transparentni obchodovani a podpora fair trade produkti v CR
2. Zvyseni zapojeni Asociace a jejich ¢lent do oblasti mezinarodni
spoluprace v oblasti fair trade

V ramci tohoto projektu jsme realizovali v roce 2010 rFadu aktivit
a krokd, které vyznamné prispély k dalSimu rozvoji Asociace. Cely
rok jsme propagovali principy fair trade, vzdélavali Sirokou a odbor-
nou verejnost, informovali o pouZivani mezinarodni ochranné znam-
ky Fairtrade a poskytovali expertni informace o situaci a stavu fair
trade v Ceské republice.

REALIZOVANE AKTIVITY:

= seminare pro ¢leny Asociace a verejnost, medializace fair trade
a cinnosti Asociace

= aktivni monitoring a kontrola prodeje fairtradovych produktd,
prezentace obrat(l za prredchazejici rok

= poskytovani konzultaci o fair trade a zprostredkovani licenci pro
pouZiti znamky Fairtrade a schvalovani pouZiti znamky Fairtrade
k propagaénim Géelim

= ve spolupraci se ¢leny prijeti kritérii Fairtradovych mést a dalsi
koordinace ¢innosti a prezentace ¢lenl Asociace

= zapojovani do Cinnosti FLO (ucast na setkani, pracovnich skupi-
nach), do aktivit mezinarodniho hnuti fair trade (WFTO)

REALIZED PROJECTS

SUPPORT OF THE CAPACITY OF THE CZECH FAIR TRADE
ASSOCIATION - A PLATFORM FOR THE SUPPORT OF
FAIR TRADE IN THE CZECH REPUBLIC

January 2010 — December 2010
Donor: Ministry of International Affairs of the Czech Republic

Project goals: |. Strengthening internationally valid standards for
transparent trading and support of Fair Trade products in the Czech
Republic. 2. Increasing the engagement of the Association and its
member in the area of international cooperation in Fair Trade.

During the year 2010 we realized, within this project, a number of
activities and steps that significantly contributed to further develo-
pment of the Association. Throughout the whole year we promoted
the Fair Trade principles, we educated the general as well as profes-
sional public, we gave information about using the international Fair-
trade Mark and we provided expert information about the situation
and state of Fair Trade in the Czech Republic.

REALIZED ACTIVITIES:

= Seminars for members of the Association and the public; putting
Fair Trade and the Association in the media.

= Active monitoring and control of the sale of Fair Trade products;
presentation of turnovers from the previous year.

= Providing consultations about Fair Trade and arranging licences
for using the Fairtrade Mark and approving the usage of the Mark
for promotional purposes.

= In cooperation with the members, we accepted the criteria of
Fair Trade Towns and further coordination of activities and pre-
sentation of the Association members.

= Participating in the activities of FLO (meetings and working
groups) and in the activities of the WFTO.
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ZVYSOVANI ODBORNOSTI PRACOVNIKU SEKTORU FAIR
TRADE - KONCEPT ,QUALIFAIR"

Listopad 2008 — listopad 2010
Donor: Evropské komise a Ministerstvo zahraniénich véci CR

Cil projektu: Vyssi kvalifikace a profesionalizace pracovnikl a pra-
covnic v maloobchodni siti fair trade.

Hlavnim zdmérem projektu bylo prispét k profesionalizaci obcho-
dovani s fairtradovymi produkty v Ceské republice jako k a¢innému
zpUsobu naplfiovani rozvojovych cil( tisicileti.

QualiFair byl mezinarodni projekt, ktery realizovala Asociace pro
fair trade ve spolupraci s Ekumenickou akademii Praha a rakous-
kym partnerem (KommeEnt). Cely projekt vedla némecka organizace
DEAB (Sdruzeni pro rozvojovou politiku Baden-Wiirtenberg).

NaplIni projektu bylo vytvoreni vzdélavaciho kurzu pro prodejce fair
trade a vydani praktické prirucky o jednotlivych aspektech prodeje
fair trade. Na konci roku 2010 byly pfiru¢ka a kurz se stejnojmen-
nym nazvem ,,Zékladni kurz pro prodejce fair trade oficialné pred-
staveny.

INCREASING THE PROFESSIONALISM OF THE FAIR
TRADE SECTOR WORKERS — CONCEPT “QUALIFAIR”

November 2008 — November 2010

Donor: European Commission and the Ministry of Foreign Affairs of
the Czech Republic

Project goal: higher qualification and professionalism of the staff in
the Fair Trade retail chain.

The main purpose of the project was to contribute to the professi-
onalism of trading Fair Trade products in the Czech Republic as an
effective way of fulfilling millennium development goals.

QualiFair was an international project that the Czech Fair Trade As-
sociation realized in cooperation with the Ecumenical Academy Pra-
gue and our Austrian partner (KommEnt).The entire project was led
by the German organization DEAB (Association for Development
Politics Baden-Wiirtenberg).

The content of the project was to create an educational course for
Fair Trade sellers and to publish a practical manual about the indivi-
dual aspects of selling Fair Trade. At the end of 2010 the manual and
the course were officially introduced under a unified name “Basic
Course for the Sellers of Fair Trade”.



ASOCIACE V MEDIICH

Informace o obratechzprodejefairtradevroce2009 prezentované
vtiskové zpravé se objevilana CT24,Ceskémrozhlase | —RadioZur-

naluavmnozstvi elektronickych médii (denik.cz,tyden.cz,euro.cz)

O Tydnu pro fair trade jsme informovali v primych vstupech
v Ceském rozhlase | — Radiozurnalu. Informace o oslavach se ob-
jevily také na webu (apetitonline.cz, czech-press.cz, gastroplus.cz).

Zarijova navstéva kenského producenta Jima Kenyanya v Praze
byla vyznamna predevsim z mediélniho hlediska. Producent ruko-
délnych vyrobki z mastku a mistopredseda Asociace pro fair tra-
de Tomas Bily byli hosty 20minutového poiadu Svétadil na CT24.

V prosinci se Asociace a néktefi jeji ¢lenové podileli na pri-
pravé poradu CT24 Fokus, ktery byl odvysilin 8. ledna 201 1.

Uspé&snou spolupréci s kulturnim &trnactidenikem A2 dokazuje
tematické Cislo o fair trade, které bylo vydano zac¢atkem Fijna. Pét
¢lankl tohoto periodika predklada hlubsi pohled na fair trade
a prispiva tak zajimavé do diskuse o moznostech etiky v mezina-
rodnim obchodé.

Mimo to vystoupili predseda a mistopredseda Asociace v Fadé
rozhlasovych vysilani (pFedevsim na Ceském rozhlase, ale i napF.
v Radiu I).

THE ASSOCIATION IN THE MEDIA

The information about the turnover from Fair Trade sales in
2009 presented in a press release was aired on Czech TV24,
Czech Radio | — Radio Journal and in a number of electronic
media sources (denik.cz, tyden.cz, euro.cz)

We gave information about the Fair Trade Week in Czech Radio
| — Radio Journal. Information about celebrations was also pub-
lished on the web (apetitonline.cz, czech-press.cz, gastroplus.cz).

-The September visit of the Kenyan producer, Jim Kenyana, in Pra-
gue was significant primarily from the media perspective.The pro-
ducer of handmade products from soapstone and the vice chair-
man of the Fair Trade Asssociation, Tomas Bily were the guests
of a 20-minute program “Svétadil” (Continent) on Czech TV24.

‘In December, the Association and some of its members took
part in preparing the program Fokus on Czech TV24, which was
aired on January 8th, 201 1.

-Successful cooperation with the cultural bi-weekly periodical A2
was demonstrated in the thematic edition about Fair Trade that
was published in the beginning of October. Five articles in this
periodical present a deeper view of Fair Trade and contribute,
in an interesting way, to the discussion about the possibility of
ethics in international trade.

‘In addition to that, the president and vice president of the Asso-
ciation appeared in a number of radio shows (primarily in Czech

Radio but also in Radio I, for example).




ORGANIZACNI STRUKTURA

RADA ASOCIACE (DO 12. 4. 2011)

Jifi Hejkrlik (predseda)
Tomas Bily (mistopredseda)
Magda Jelinkova

Marta Kolska

REVIZOR (DO 12. 4. 2011)

Daniel Kolsky

ZAMESTNANKYNE ASOCIACE

Veronika Bacova — koordinatorka projektt ,,Podpora kapacit Asocia-

ce pro fair trade — platformy pro podporu fair trade v CR* a ,,Zvy$o-
vani odbornosti pracovnikd sektoru fair trade — koncept QualiFair*.

ORGANIZATIONAL STRUCTURE OF THE
ASSOCIATION

BOARD (UNTIL 12. 4. 201T)

JiFi Hejkrlik (chairman)

Tomas Bily (vice-chairman)

Magda Jelinkova

Marta Kolska

AUDITING COMMISSION (UNTIL 12. 4. 2011)
Daniel Kolsky

ASSOCIATION EMPLOYEES

Veronika Bac¢ova — the coordinator of projects ,,Support of the capa-

city of the Czech Fair Trade Association - a platform for the support
of Fair Trade in the Czech Republic* and ,,Increasing the professiona-

lism of the Fair Trade sector workers — QualiFair concept®.




NASI CLENOVE
RADNI CLENOVE | FULL MEMBERS

Ekumenicka akademie Praha o.s.

Sokolovska 50, 186 00 Praha 8

Tel.: +420 272 733 044, tel./fax: +420 272 737 077
ekumakad@ekumakad.cz

www.fair-bio.cz

www.ekumakad.cz

Excellent Plzen s.r.o.

Sné&Zenkova 8; 326 00 Plzen

Tel.: +420 377 456 768, +420 602 190 960
fairtrade@explzen.cz

www.e-fairtrade.cz

Fairové s.r.o.

Pastevct 19; 149 00 Praha 4
Tel.: +420 272 654 010

Fax: +420 226 210 140
obchod@fairove.cz

www.fairove.cz

Fair Trade Centrum s.r.o.

Velka Mikulasska 10; 669 02 Znojmo

Tel.: +420 537 021 319, +420 731 506 432
Fax: +420 239 017 449
info@ftcentrum.cz
www.fairtradecentrum.cz

Mamacoffee s.r.o.

8. listopadu 48; 169 00 Praha 6

Tel.: +420 776 176 417,+420 776 355 015
info@mamacoffee.cz
www.mamacoffee.cz

OUR MEMBERS

Jeden svét o.p.s.

Korunni 60; 120 00 Praha 2
Tel.: +420 733 538 680
obchudekjs@seznam.cz
www.jedensvet.org

NaZemi — spole¢nost pro fair trade o.s.

(Do I. dubna 2011 existovala pod nazvem Spolecnost pro Fair Tra-
de.)

Kounicova 42; 602 00 Brno

Tel./Fax: +420 543 214 002

info@nazemi.cz

www.nazemi.cz
SYMPATIZUJICI CLEN | ASSOCIATE MEMBER

Arcidiecézni charita Praha

Londynska 44, 120 00 Praha 2

Tel.: +420 222 512 401 (Feditelstvi)

Tel.: +420 224 246 519, +420 224 246 573 (Rozvojové stiedisko)
Fax: +420 272 659 945

praha@charita-adopce.cz

www. praha.charita.cz




FINANCNI ZPRAVA

VYSLEDOVKA 2010 (V KC) | PROFIT AND LOSS STATEMENT 2010 (IN CZK)

NAKLADY | COSTS

VYNOSY | INCOME

Nakupy | Purchase

Sluzby | Services

Osobni naklady | Personal costs

Ostatni néklady | Other costs

Poskytnuté pFisp&vky | Provided contributions
Naklady celkem | Total costs

Triby z prodeje sluZeb | Sales of services
Ostatni vynosy | Other income

Prijaté pFispévky | Received contributions
Provozni dotace | Operating subsidies

Vynosy celkem | Total income

VYSLEDEK HOSPODARENI | SURPLUS

ROZVAHA 31. PROSINEC 2010 (V KC) | BALANCE SHEET 31 DECEMBER 2010 (IN CZK)

AKTIVA | ASSETS

PASIVA | LIABILITIES

22

Stav k prvnimu dni

FINANCIAL REPORT

25,000
329,000
457,000
25,000
7,000
843,000
600,000
2,000
162,000
339,000
1,103,000
260,000

ucetniho obdobi

Status to Ist day of

accounting period

Dlouhodoby majetek | Long term assets 0
Pohledéavky | Receivable 95000

Kratkodoby finanéni majetek | Short term financial assets 22000

Jina aktiva | Other assets 0
Celkem | Total 117000
Jméni | Assets 0
Vysledek hospodareni | Economic result -8000
Dlouhodobé zévazky | Long term liabilities 0
Kratkodobé zavazky | Short term liabilities 118000
Jina pasiva | Other liabilities 7000
Celkem | Total 117000

Stav k poslednimu
dni G€etniho obdobi
Status to last day of
accounting period

0

274000

16000

25000

315000

0
253000
0
62000
0
315000



PODEKOVANI

Dékujeme vSem, ktefi Asociaci pro fair trade v roce 2010 podporili:

//

GR pro vzdelavanl a kulturu

Program celoZivotniho uceni

Nase podékovani patfi také Evropskému domu v Praze za poskyto-
vani seminarnich prostor. Zaroven dékujeme vSem ¢&lenlim Asociace
za aktivni podporu fair trade po cely rok 2010 a dik patfi i vSem dob-
rovolnicim a dobrovolnikdm, ktefi nam v loriském roce pomahali.
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ACKNOWILEDGMENT

Thanks to all who supported the Czech Fair Trade Association in
2010:

CESKA REPUBLIKA

POMAHA

FAIRTRADE

Our thanks belong also to the European House in Prague for pro-
viding seminar space.At the same time we thank to all members of
the Association for the active support of Fair Trade in the year 2010
and to all volunteers who helped us in the last year.

OUR PARTNERS

Dachverband Emwicklungspolitik
Baden-Wirttemberg e\l

kommenr
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