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FLO s radosti uvitalo, Ze se Asociace pro
fair trade v roce 2009 zapojila do systému
Fairtrade. Je to vyznamny krok v rozvo-
ji a v podpore novych trhi a my se tési-
me, Ze budeme moci podporovat Asociaci
v dosahovani jeji vize a jejiho poslani. Prvni
Fairtrade marketingova organizace ve
vychodni Evropé dozajista pomuze posilit
hnuti Fairtrade jako celek a prinést vice
zisku znevyhodnénym péstitelim a pracov-
nikiim v rozvojovych zemich.

Rob Cameron
vykonny reditel Fairtrade Labelling Organi-
zations International
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Predmluva

Kdyz se rFekne fair trade, vybavi se témér
kazdému urcitd predstava, kterd vznika
na zakladé prostého prekladu obou ang-
lickych slov. MoZnych vyznam( je ale po-
mérné dost. Nicméné ne kazdy si v Ceské
republice predstavi systém, pomoci které-
ho se snaZi alternativni obchodnici a jejich
dodavatelé z rozvojovych zemi vytvorit
model etického mezinarodniho obchodu.
Zatim se v tomto ohledu nem(iZeme srov-
navat se zemémi zapadni Evropy, kde napt.
ve Velké Britanii jiz 70 % obyvatel rozezna-
va oznacené Fairtrade produkty. Z toho
64 % vi, co tento systém znamend a co je
jeho cilem. K tomu mame v Ceské republi-
ce jeSté par let pred sebou.

Rok 2009, ve kterém Asociace oslavila pé&ti-
leté vyroci své existence, byl pro fair trade
velkou zkouskou. Byl pIny nejistot ohledné
dopadli svétové ekonomické krize, ktera
ovlivnila i chovani spotrebiteli. Tim, Ze se
u nas fair trade produkty obchoduji v mi-
nimalnich objemech a neni proto moiné
dosahnout uspor z vétsiho rozsahu pri
zpracovani, baleni, distribuci a marketin-
gu, jsou ceny v porovnani se zahrani¢im
stale vysoké. Radi se proto i nadale do
kategorie ,luxusniho* maloobratkového
zbozi, které bylo krizi zasaZzeno nejvice.
| pFes tuto nepfiznivou situaci se meziro¢ni
obrat z prodeje produktl fair trade zvysil
o celych 22 %.

V roce 2009 doslo k nékolika vyznamnym
udalostem, které pozici Asociace upevnily.
Po péti letech priprav se nam podarilo na-
plnit jeden z cil(, pro ktery byla zaloZena
a ktery vyrazné ovlivni podobu jeji i podo-
bu celého hnuti fair trade v Ceské repub-

lice. Asociace se stala ¢eskym zastupcem
mezinarodni organizace Fairtrade Label-
ling Organizations International (FLO).
Tato organizace vlastni ochrannou znam-
ku Fairtrade® a zérovef vytvafi standardy
obchodu a produkce, které jsou zakladnim
nastrojem fair trade. Jako zastreSujici na-
rodni organizace tak Asociace jako prvni
mezi novymi CElenskymi staty EU propoji
Ceskou republiku se zem&mi zipadni Ev-
ropy, Severni Ameriky, Japonska a Austrilie,
tedy se zemémi, kde jednotlivé ¢lenské or-
ganizace FLO stoji za dynamickym rozvo-
jem fair trade jiZ mnoho let.

S tim jak roste pocet fair trade dovozcl
a nevladnich organizaci, rozsifuje se i nase
Clenska zakladna.V roce 2009 se rozsifila
o dovozce a praZirnu kavy - spole¢nost
mamacoffee - a jeji pocet se ustalil na 7
¢lenech.

V souvislosti s tim bylo nutné zrevido-
vat a spravné nastavit budouci fungovani
a rozhodovaci procesy uvniti* Asociace.
Probéhlo proto na podzim 2009 spolecné
strategické planovani vSech ¢lend, jehoz
vystupem byly Upravy stanov, vytvoreni
Provozniho a jednaciho Fadu a zprFisnéni
Etického kodexu ¢lena.

Pomoci tvlrciho a transparentniho pro-
stfedi zaloZeném na demokratickém Fizeni
narodni platformy Asociace svym dilem
neustale prispiva k vytvoreni vysokého
standardu prodeje a propagace fair trade
produktd v Ceské republice.

Jiri Hejkrlik
predseda Asociace pro fair trade



Asociace pro fair tfrade
se predsfavuje

Asociace pro fair trade je zdjmovym sdru-
Zenim pravnickych osob, které se zabyva-
ji praktickymi i strukturdlnimi otdzkami
rozvoje spravedlivého obchodu v Ceské
republice.

Asociace vznikla v roce 2004 jako platfor-
ma pro setkavani neziskovych organizaci
a soukromych spole¢nosti, které jsou ak-
tivné zapojeny do osvéty a propagace fair
trade nebo uvadéji fairtradové produkty
na Cesky trh.

NASE VIZE

Nasi vizi je mezinirodni obchod zaloZeny
na etickych principech, do kterého se mo-
hou zapojit vSichni producenti z rozvojo-
vych zemi a tim prispivat k rovhomérnému
rozdéleni svétového bohatstvi.

NASE POSLANI

Nasim poslanim je podpora rozvoje fair
trade v Ceské republice, definovani a udr-
Zovani standardd fair trade, Sifeni osvéty
a informovanosti o fair trade, reprezentace
Ceského hnuti fair trade v zahranici. Dile
k poslani Asociace patfi propojovani akté-
r& fair trade v CR a budovani davéry ve
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fair trade. Zajmem ¢lend a celé Asociace
je reprezentovat fair trade hnuti v Ceské
republice a prispivat k etickému zplsobu
obchodovani.

NASE HODNOTY

= dialog

= respekt

= transparentnost
= partnerstvi

= solidarita

= odpovédnost

NASE CILE

Nasim cilem je celkovy rozvoj fair trade
v Ceské republice, zejména:

zvySovani obecného povédomi o fair

trade, jeho principech a cilech a posky-

tovani informaci

= podpora dovozu, certifikace a prodeje
fair trade vyrobkul a zvySovani jejich
podilu na trhu

= dohled nad spravnym uZivanim znamky
Fairtrade® i nad dal$im ozna&ovanim
vyrobkd fair trade

= budovani kapacit v oblasti podpory

a prodeje fair trade

FAIR TRADE A FAIRTRADE

Fair trade (spravedlivy obchod) je ob-
chodni partnerstvi zaloZzené na dialogu,
respektu a transparentnosti, jehoz cilem je
dosaZeni vétsi spravedInosti v mezinarod-
nim obchodé. Prispiva k udrzitelnému roz-
voji tim, Ze nabizi lepsi obchodni podminky
a chrani prava marginalizovanych produ-
centll a pracovnikd zvlasté v zemich glo-
balniho Jihu.

Definice dle Charter of Fair Trade Principles, World Fair
Trade Organization, Fairtrade Labelling Organizations

International, January 2009.

Fairtrade - oznacuje certifikacni systém
FLO (Fairtrade Labelling Organizations
International) a vSechny produkty, které
nesou ochrannou znamku Fairtrade®.



Organizacni stru

RADA

Jifi Hejkrlik (predseda)
Tomas Bily (mistopredseda)
Magda Jelinkova

Marta Kolska

KONTROLNI KOMISE

Ji¥i Sladek

ZAMESTNANKYNE ASOCIACE

Kristyna Augustinska — do sprna 2009 ko-
ordinatorka projektd ,Podpora kapacit
Asociace pro fair trade pro zapojeni do
mezinarodniho systému Fairtrade® a ,,Zvy-
Sovani odbornosti pracovnikl sektoru fair
trade — koncept QualiFair*

Veronika Bacova — v srpnu 2009 nahradila
Kristynu Augustinskou na pozici koordina-
torky dvou vySe uvedenych projekti

STRATEGICKE PLANOVANTI

Rok 2009 byl prelomovy z hlediska zapoje-
ni Asociace do mezinarodni struktury FLO.
V ramci pristupového procesu bylo treba,
aby organizace prosla strategickou revizi
a jeji fungovani bylo nastaveno odpovidaji-
cim zptisobem. Slo predeviim o to redefi-
novat poslani Asociace a charakter a pod-
minky €lenstvi pro nové uchazece.

V Fijnu 2009 se sesli zastupkyné a zastupci
jednotlivych ¢lenl a z celodenni diskuse
vzesly zmény, které budou v nasledujicim
roce zapracovany do klicovych dokumentt
Asociace, do stanov a etického kodexu.

ktura

Mezi nevyznamnéjsi zmény patfi:

Asociace bude z titulu Elenské organi-
zace FLO oficidlné dohlizet na pouzi-
vani znamky Fairtrade® v CR.

Za fair trade vyrobky bude Asociace
povazovat produkty vyrobené v sou-
ladu se standardy FLO,WFTO (World
Fair Trade Organisation) a EFTA (Euro-
pean Fair Trade Association).
Redefinice ¢lenstvi - nové bude zave-
den institut sympatizujiciho ¢lena. Clen
rovnéZz nemusi byt nutné dovozcem
fair trade vyrobki do CR.

Novy eticky kodex c¢lena Asociace
bude vymahatelny, pokud ho ¢len po-
rusi, bude mu hrozit vylouceni z Aso-
ciace.

Novy eticky kodex bude dale upra-
vovat vztahy mezi jednotlivymi ¢leny,
zvlasté to, aby svou cinnosti vytvareli
standard etického obchodovani v Ces-

ké republice.




Fair trade ve svété

EVROPSKY PARLAMENT PRISLIBIL
PODPORU FAIR TRADE

459 kandidat uchazejicich se o poslanec-
ky mandat v Evropském parlamentu napfic
politickymi stranami a ¢lenskymi staty EU
slibilo zasadit se v pripade svého zvoleni
o podporu fair trade v evropské politice.
Kampan “Pledge for Fair Trade” (Zava-
zek k fair trade) organizovana Fair Trade
Advocacy Office probéhla za aktivni pod-
pory velkého poctu fair trade organizaci
i jednotlivel z celé Evropy, ktefi diskutova-
li se zastupci politickych stran a kandidaty
a ziskavali je pro podporu fair trade. Cilem

kampané bylo zvysit informovanost o si-

tuaci znevyhodnénych péstiteli a vyrobcl
z globalniho Jihu a usilovat o politicky za-
vazek, ktery by pomohl odstavit prekazky
znemozZiujici jim vymanit se vlastnimi sila-
mi z chudoby.

Zdroj: Jambo — elektronicky zpravodaj Spo-
le€nosti pro fair trade, Eervenec 2009.

15TI PROCENTNI NARUST SPOTRE-
BY FAIRTRADE VYROBKU

V roce 2009, ktery je povaZovan za je-
den z ekonomicky nejslabsich v posledni
dobé, utratili spotrebitelé z celého svéta
priblizné 3,4 miliardy Euro za vyrobky se

znamkou Fairtrade. Toto ¢islo predstavuje
I5ti procentni narlst oproti roku 2008.
Nejvétsi skok v prodejich zaznamenali pés-
titelé kakaa a tr'tinového cukru — 35 % (ka-
kao) a 57 % (cukr) a to z velké casti diky
tomu, Ze se nékolik velkych spole¢nosti
obchodujicich s témito produkty zapojilo
do systému Faitrade, napt. Cadbury Dairy
Milk, KitKat od Nestlé nebo Ben&Jerry's.
Prodej bylinek a kofeni se rovnéz znaso-
bil, protoze v lofiském roce vznikly nové
standardy na tyto plodiny. Prodeje kavy se
stabilné zvysuji o 12 %.

DOPADY SYSTEMU FAIRTRADE V
ROZVOJOVYCH ZEMICH

V roce 2009 bylo do systému Fairtrade
zapojeno |,5 milionu farmard a pracovni-
ki z 58 rozvojovych zemi.Ti jsou sdruzZeni
v témér 900 organizaci Fairtrade certifiko-
vanych producentl. Ze systému Fairtrade
profituje celkem 8 miliond lidi.
Fairtradovd prémie Ccinila v lonském
roce v Africe v prepoctu 327,6 mil. K¢,
v Asii 145,6 mil. K& a v Latinské Americe
878,8 mil. K&. Diky ni byly nejvice podpore-
ny projekty rozvoje produkce a zpracovani
(cca 35 %), komunit (cca 24 %), vzdélavani
(10 %) a zdravotnictvi (10 %) a dale pod-
pory postaveni Zen a ochrany Zivotniho
prostredi a jiné.



Fair frade v CR

Tendenci neustdle se zvySujicich obrati
z prodeje fair trade vyrobkl navzdory pre-
trvavajici celosvétové hospodarské krizi
Ize sledovat nejen v méritku globalnim, ale
i v Ceské republice.To je dokladem jednak
zvysujici se dostupnosti fairtradovych vy-
robku na ¢eském trhu, ale i rostouciho po-
védomi o fair trade a odpovédnosti Ceské
vefejnosti pii nakupovani. Jak se zd4, i Cesi
a Cesky ¢im dal vice upFednostiiuji vyrob-
ky, u nizch védi, kde a za jakych podminek
byly vyrobeny.

V roce 2009 zaznamenala Ceska republika
v oblasti fair trade dvé prvenstvi. Asociace
pro fair trade se stala partnerem organi-

19.11.2009 FLO, Bonn. Zleva (dole) Jiri
Hejkrlik, predseda Asociace, Tuulia Syvanen,
provozni reditelka FLO, Rob Cameron, vy-
konny reditel FLO, (nahore) Laura Zonka,
PR FLO,Veronika Bacova,Asociace pro fair
trade, Louise Luttikholt, oddéleni pro stra-
tegie FLO, Laura Barrington, manaZerka
licenci FLO, Simon Hunt, finan¢ni oddéleni
FLO, Caren Holzman, globalni produktovy
management FLO,Andreas Kratz, oddéleni
pro standardy FLO, Kimberly Easson, od-
déleni pro vztahy s producenty FLO, An-
drea Richert, manazerka kvality FLO.

zace FLO jako prvni ze zemi stfedni a vy-
chodni Evropy. Zarovei se Ceska republika
opét stala jedni¢kou v obratech z prodeje
fair trade v tomto regionu.

CLENSTVIV FLO

Dulkazem nékolikaleté podpory a prosa-
zovani systému Faitrade je jeho formalni
etablovani v Ceské republice, kterého bylo
dosazeno zapojenim Asociace do mezina-
rodni organizace FLO. Po nékolikaletém
vyjednavani jsme se stali jejim zastupcem
pro CR, tj. autoritou, ktera bude na na-

rodni urovni dbat na propagaci, kontrolu

a monitoring zboZi s ochrannou znamkou
Fairtrade® na uzemi CR.

19.11.2009 jsme se setkali v sidle FLO
(Bonn) s jejim vedenim a uzavieli smlouvu
o Clenstvi. Asociace pro fair trade se stala
Ceskou Faitrade Marketing Organization
(FMO) a v jejich kompetencich bude uza-
virani smluv se subjekty, které budou chtit
pouZit zndmku Fairtrade® k propaga&nim
¢i vzdélavacim Gcelim. Déle budeme fa-
cilitovat procesy ziskavani licenci pro ob-
chodniky, realizovat osvétové kampané
a poskytovat potiebné poradenstvi tykajici
se celého systému Fairtrade.




RUst spotreby tair trade

RUST SPOTREBY FAIR TRADE U NAS
DOSAHL V LONSKEM ROCE 22 %

Maloobchodni obrat s produkty fair tra-
de vzrostl loni v Ceské republice na 50
milion( korun, coZ je o 22 % vice neZ
v roce 2008. Narlst spotreby se tak od
roku 2005 zvysil Sestnactkrat.

Celych 40 milionG korun bylo dosazeno
¢leny Asociace. Zbyvajicich [0ti miliond
dosahly spole¢nosti Marks&Spencer, Star-
bucks, Pfanner, Dole, Tchibo ¢i Ben&Jerry‘s
nebo Darboven a dalsi.

KAVA, CAJ A COKOLADA OPET
VEDOU

Nejvice Cesi a Cesky nakupovali fair tra-
de kavu, caj, ¢okoladu a dalsi cukrovin-
ky. Nejvétsi produktovou kategorii byla
v loriském roce kava, ktera se na celkovém
obratu podilela 36 %, o deset procent vice
nez v roce 2008. Druhou nejvyznamégjsi
kategorii bylo kakao, ¢okolada a cukrovin-
ky s podilem na celkovém obratu 22 % (28

% v roce 2008) a ¢aj s 18 % (beze zmény).

Cukr a dalsi sladidla si vloni udrzely Ses-
tiprocentni podil. Kategorie napoje zvysila

RUST MALOOBCHODNIHO OBRATU Z PRODEJE 50

FAIR TRADE PRODUKTU
V CESKE REPUBLICE
(V MILIONECH KORUN)|

Zdroj:Asociace pro fair trade, 2010
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meziro¢né svij podil ze 3 % na 4 % a kate-
gorie ovoce se dostala z | % na 2 %. Podil
semen, ofechli a ryZe (4%) a zpracovanych
potraviny (2%) se vloni nezménil.

Nepotravinarské zboZi ze systému fair tra-
de predstavovalo v roce 2009 6 % z cel-
kového obratu, cozZ je jen polovina oproti
roku 2008. Jedna se predevsim o textil, ob-
leceni a dalsi Femeslné vyrobky od moéd-
nich dopliikli pres potreby pro domacnost
az po hudebni nastroje. Tento pokles je
dasledkem zvySujiciho se mnoZstvi po-
travinovych produktd v maloobchodnich
retézcich. Prodej rukodélnych fair trade
vyrobkl se naopak omezuje pouze na spe-
cializované obchody s produkty ze spra-
vedlivého obchodu.

PRODEJNI MISTA S FAIRTRADOVYM|
VYROBKY

Nejvice vyrobkl fair frade nakoupili vlo-
ni Cesky a Cesi v prodejnach biopotravin
a zdravé vyZivy a maloobchodnich retéz-
cich. Na oba typy prodejnich mist pripada
28 %. Srovnani s lofiskym rokem ukazuje
na zretelnou tendenci zvySujiciho se po-
dilu obchodnich fFetézcl, naopak pokles
zaznamenavaji

specializované prodejny

zdravé vyZivy a bio.

Svij podil na trhu také ztratily specializo-
vané prodejny fair trade,a to z 20 % v roce



2008 na 10 % vloni. Vyznamnym odbytis-
tém zlistava prodej pres internet, ktery se
na celkovém obratu podilel 12 %, priblizné
stejné jako v roce 2008. Primy prodej na
akcich predstavoval rovnéz 12 %. Podil ne-
zavislych prodejen potravin vloni klesl na
pouhd 2 %. Naopak razantni nardst zazna-
menaly gastronomické provozovny, které
svlj podil na trhu zvysily Ctyrikrat na 8 %.

Ostatni prodejny potravin —2 %

Gastronomicka zarizeni — 8 %

Fair trade obchody — 10 %

Prodejni stanky — 12 %

Online prodej — 12 %

PRODUKTY FAIR TRADE DLE PRODEJNOSTI V CR V ROCE 2009

Rukodélné vyrobky — 6 %
Zpracované potraviny — 2 %
Ovoce —2 %

Napoje — 4 %

Kava — 36 %

Semena, ofechy, ryze — 4%

Cukr, sladidla — 6 %

Caj- 18%

v

PRODEJNI MISTA S FAIR TRADE VYROBKY V ROCE 2009

Kakao, ¢okolada, cukrovinky — 22 %

Prodejny zdravé vyZivy a biopotravin — 28 %

Zdroj: Asociace pro fair trade, 2010

Maloobchodni Fetézce — 28 %



Glosti v roce 2009

VYROBKY SE ZNAMKOU FAIRTRA-
DE® ZNA 43 % CESEK A CECHU

Vyrobky se zndmkou Fairtrade® se stale
vice dostavaji do povédomi tuzemskych
spotrebitelli a spotrebitelek. Podle priu-
zkumu agentury NMS se s vyrobky Fair-
trade setkalo celkem 43 % responden-
th. Témér Ctvrtina z dotazovanych tyto
vyrobky obcas nebo vyjimecné nakupuje
a 3 % je zaradila do pravidelné spoteby.
Nejvice lidi se o fair trade dozvédélo
z médii (62 %), 25 % o nich slySelo od
znamych a kamaradd nebo je objevili
pfimo v prodejnach (17 %). Vyzkum si
nechalo v Fijnu 2009 zpracovat o.s. Fé-

rova planeta a ztcastnilo se ho 1614 re-
spondent(i a respondentek z celé Ceské
republiky.

MASIVNI VZESTUP PRODEJE
VYROBKU FAIRTRADE
V MALOOBCHODNICH RETEZCICH

Pocet poloZek vyrobkil ze systému Fair-
trade v Fetézcich neustale roste. Zatimco
na zacatku roku 2009 nabizela vyrobky
fair trade jen dm drogerie (16 vyrobku)
a Marks&Spencer (20 vyrobk), na konci
roku k nim pribyly Globus (8 vyrobkd),
Makro a Tesco (2 vyrobky).V prosinci

2009 navic prazské hypermarkety Inter-
spar zaradily do nabidky 36 potravin se
znamkou Fairtrade®.

MAMACOFFEE CLENEM ASOCIACE
PRO FAIR TRADE

V roce 2009 se rozsifil pocet ¢lenli Aso-
ciace na sedm. Mamacoffee, prazirna kavy
s certifikaci Fairtrade, ktera je nejmlad-
$im ¢lenem Asociace, provozuje rov-
néz nékolik kavaren s vlastni praZenou
Fairtrade kavou. Mamacoffee je zaroven
jedinym zpracovatelem kavy s Fairtrade
certifikaci v Ceské republice.




Projekty v roce 2009

PODPORA KAPACIT ASOCIACE PRO FAIR TRADE
PRO ZAPOJENI DO MEZINARODNIHO SYSTEMU

FAIRTRADE

Trvani projektu: leden 2009 — prosinec
2009

Donor: Ministerstvo zahrani¢nich véci CR
Cile: I. Upevnéni mezinarodné platnych
standard(i pro transparentni podnikani
s produkty Fairtrade v CR, zejména mezi
¢leny Asociace 2. ZvySeni povédomi o vy-
znamu a pouZivani znamky Fairtrade® mezi
dal$imi obchodniky a zainteresovanou ve-
Fejnosti

V ramci tohoto projektu jsme realizo-
vali v roce 2009 fadu aktivit a krokd,
které vyznamné prispély k dalSimu roz-
voji Asociace. Diky dotacim z MZV se po-
darilo zavrsit nékolikaleté vyjednavani s FLO
a zapojit do jejtho mezinarodniho systému
Fairtrade. Mimo to jsme cely rok aktivné pro-
pagovali principy fair trade, vzdélavali Sirokou
i odbornou verejnost, informovali o pouZivani
mezinarodni ochranné zndmky Fairtrade® a
poskytovali dalsi expertni informace o situaci
a stavu fair trade v Ceské republice.
Aktivity:
= podepsani smlouvy o spolupraci s FLO
= poskytovani konzultaci a poradenstvi
zainteresovanym subjektim o certifi-
kacnich systémech a moZnostech zapo-
jeni do Fairtrade

= vytvoreni nového designu webovych
stranek a zaloZeni stranky na faceboo-
ku

= aktualizace sekce Novinky na webu
a rozesilani newsletteru

= priprava konceptu Fairtradova mésta (ve
spolupraci se Spole¢nosti pro fair trade
a Ekumenickou akademii Praha)

= spoluprace s médii a monitoring tisku

= (dlenstvi (statut pozorovatel) ve FoRS

= vybaveni Asociace pro prezentace a pfi-
mé akce (stan, bannery a dalsi vybaveni)

MEZINARODNI SEMINAR FLO
A VYCHODNI EVROPA

V kvétnu jsme usporadali v Praze mezina-
rodni seminaf na téma FLO a Vychodni
Evropa. Akce se zudastnili zastupci/-kyné
fair trade hnuti z Ukrajiny, Slovenska, Slo-
vinska, Polska, Madarska, Rumunska a Ceské
republiky. Seminar byl veden zastupkynémi
FLO, které prezentovaly organizace FLO
a FLO-Cert a jejich strategie pro nové vzni-
kajici trhy s Fairtrade produkty. Seminar se
setkal s velkym Uspéchem ze strany vSech
zUcastnénych.




Projekty v roce 2
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ZVYSOVAN

ODBORNOSTI PRACOVN

.

KU SEKTORU

FAIR TRADE - KONCEPT ,QUALIFAIR”

Trvani projektu: listopad 2008 — listopad
2010

Donor: Evropskd komise a Ministerstvo
zahraniénich véci CR

Cil:  Vyssi kvalifikace a profesionalizace
pracovnikli a pracovnic v maloobchodni
siti fair trade

Hlavnim zamérem tohoto projektu je pri-
spét k profesionalizaci obchodovani s fair
trade produkty v Ceské republice jako
k G¢innému zpisobu napliiovani rozvojo-
vych cil tisicileti. Cilem je dosahnout vyssi
kvalifikace pracovnikii v maloobchodni siti
fair trade a podpofrit tim odborny pfistup
k zakaznikam.

QualiFair je mezinarodni projekt, na kte-
rém se podili Ceska republika (Asociace
pro fair trade a Ekumenickd akademie
Praha), Némecko a Rakousko. Némecka
organizace DEAB (SdruZeni pro rozvojo-
vou politiku Baden-Wiirtenberg) je hlavni
partnerkou Evropské komise, ktera pro-
jekt financuje. Rakouskym partnerem je
KommEnt (Spole¢nost pro komunikaci
a rozvoj).
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Naplni projektu v Ceské republice je
poradani seminari a Skoleni a tvorba
vzdélavaciho manudlu, ktery bude slouzit
jako hlavni studijni material o fair trade
a o prodeji fair trade vyrobkd. Zadny po-
dobny vzdélavaci text uréeny profesionalni

vefejnosti u nas zatim neexistuje.

Aktivity:

= Zahajovaci ,Kick-off* setkani k projek-
tu ve Stuttgartu

= usporadani uvodniho seminare k pro-
jektu v Praze

= vypracovani struktury manualu pro za-
kladni vzdélavani pracovnikl v obcho-
dech s fair trade produkty

= priprava pracovnich verzi manualu

= dvé koordinacni setkani s projektovy-
mi partnery ve Stuttgartu

SEMINAR K PROJEKTU QUALIFAIR

V dubnu 2009 jsme usporadali v Praze
uvodni workshop, jehoz cilem byla identifi-
kace zakladnich problémi a okruh(, které
budou obsahem ceské verze vzdélavaciho
manualu pro prodejce a pracovniky/-ce
v oblasti prodeje fair trade. Tridenniho
seminare se zUcastnilo 15 zastupcl a za-
stupkyn ¢lend Asociace, ktefi pod vede-
nim dvou pracovnic z némecké organizace
DEAB (poradkyné pro sit fair trade ob-
chodi Weltladen v Némecku) diskutovali
o potrebach a naplni ¢eské verze Manualu.
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V roce 2009 Asociace podporila vyjez-
dy zastupcl clenskych organizaci s cilem
ziskat nové informace, podnéty a navazat
nové kontakty. Zucastnili jsme se Evrop-
ského fair trade veletrhu v Lyonu, semi-
nare o Fairtradovych méstech v Gdarsku
a podepsali smlouvu s FLO v némeckém
Bonnu.

V ramci naSich aktivit se nam v loriském
roce také podafilo zahajit spolupraci s né-
kolika dobrovolnicemi, diky kterym se nam
dafi zvySovat nase kapacity.

Koncem roku 2009 jsme usporadali va-
nocni vecirek spojeny s oslavou zapojeni
Asociace do FLO.




ummary in English

FAIR TRADE — OPPORTUNITY FOR A BETTER VWORLD

PREFACE

When we hear the term Fair Trade almost
everyone imagines something based on the
simple translation of the two English words.
But there are quite a few possible meanings.
Nevertheless, not everyone in the Czech
Republic imagines a system where alter-
native entrepreneurs and their suppliers in
developing countries try to create a mo-
del of ethical international trade. So far; we
can compare ourselves in this respect with
Western European countries, where for
example in Great Britain 70 % of the popu-
lation recognizes products with a Fairtra-
de® label. Out of that 64 % knows what this
system means and what its goal is. In the
Czech Republic we still have some years
ahead of us before we reach this level.

The year 2009, when the Association celeb-
rated a fifth anniversary since its existence,
was a great challenge for Fair Trade. The
year was full of uncertainties with respect
to the impact of the world economic cri-
sis, which influenced also consumer beha-
viour. The fact that Fair Trade products in
our country are represented only in mini-
mal volumes, which makes it impossible to
attain savings from economies of scale in
processing, packaging, distribution and mar-
keting, makes the prices here compared to
abroad still quite high. These products are
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therefore still categorized as “luxury” low-
turnover merchandise, which was affected
by the crisis the most. Regardless of this un-
favourable situation the annual sales of fair
trade products increased by 22 %.

During 2009 several significant events took
place that strengthened the Association’s
position. After five years of preparations
we succeeded in fulfilling one of our goals
due to which the Association was foun-
ded and that will significantly influence its
development as well as the development
of the entire Fair Trade movement in the
Czech Republic. The Association became
the Czech representative of the internati-
onal organization Fairtrade Labelling Orga-
nizations International (FLO). This organi-
zation is the owner of the Fairtrade® Mark
and at the same time it sets the standards
for trade and production that are the ba-
sic tools of Fair Trade. The Association, as
the national umbrella organization, will be
the first out of new EU member countries
to interconnect the Czech Republic with
countries of Western Europe, North Ame-
rica, Japan and Australia - countries where
individual FLO member organizations have
been supporting the dynamic Fairtrade de-
velopment for many years already.

Our member base is growing together
with the increase of Fair Trade impor-
ters and non-government organizations.
In 2009 it expanded by the importer and
coffee roaster - the company mamacoffee
- and its number has been stabilized with
seven members.

In connection to that it was necessary to
do a review of and properly establish the
future functioning and decision making
processes inside the Association. There-
fore, in the fall of 2009 collective strate-
gic planning of all members took place
and its output included an amendment of
the Association’s statutes, the creation of
Rules of Procedure and Operating Rules,
and making the member Code of Ethics
stricter.

With the help of a creative and transpa-
rent environment based on democratic
management of the Association’s national
platform, it constantly contributes to crea-
ting a high standard for the sales and pro-
motion of fair trade products in the Czech
Republic.

Jiri Hejkrlik
Chaiman of
the Czech Fair Trade Association



INTRODUCTION OF
THE CZECH FARR TRADE
ASSOCIATION

The Czech Fair Trade Association is an in-
terest association of legal entities that en-
gage in practical and structural issues con-
cerning the development of fair trading in
the Czech Republic. The Association was
founded in 2004 as a platform for the mee-
ting of non-profit organizations and priva-
te companies that are actively involved in
public education and promotion of Fair
Trade or introduce Fair Trade products on
the Czech market.

OUR VISION

Our vision is international trade based on
ethical principles that all producers in de-
veloping countries can participate in which
will contribute to even distribution of the

world’s wealth.

OUR MISSION

Our mission is to support Fair Trade deve-
lopment in the Czech Republic, define and
maintain Fair Trade standards and spread
public education and awareness about Fair
Trade. The ambition of the members and
the whole Association is to contribute to
ethical way of trading.

OUR VALUES

= dialogue

= respect

= transparency
= partnership
= solidarity

= responsibility

ORGANIZATIONAL
STRUCTURE
OF THE ASSOCIATION

BOARD

Jiri Hejkrlik (chairman)
Tomas Bily (vice-chairman)
Magda Jelinkova

Marta Kolska

AUDITING COMMISSION

Ji¥i Sladek

ASSOCIATION EMPLOYEES

Kristyna Augustinska — until August 2009,
the coordinator of projects “Support of
the capacities of Czech Fair Trade Associ-
ation in Engaging in the International Fair-
trade System” and “Increasing the profes-
sionalism of Fair Trade sector employees
- QualiFair concept”

Veronika Bacova — in August 2009 repla-
ced Kristyna Augustinska in the position of
coordinator of the two above projects.

STRATEGIC PLANNING

The year 2009 represented a breakthrou-
gh with respect to the Association’s enga-
gement in the international structure FLO.
The entry process included the need for
the organization to go through a strategic
revision and the adaptation of its functio-

15



ning accordingly. In our case, the Associati-

on primarily needed to redefine its mission
and the character and member conditions
for new candidates.

In October 2009 there was a meeting of
the representatives of individual members
and the result of a discussion were changes
that will be implemented in the upcoming
year in the key documents of the Associa-
tion - in the Statutes and Code of Ethics.

FAIR TRADE IN
THE CZECH REPUBLIC

Regardless of the continuing world econo-
mic crisis we can observe increasing sales
of fair trade products not only on a global
scale but also in the Czech Republic. For
one this is due to the increasing availability
of Fair Trade products on the Czech mar-
ket but it is also evidence of the growing
awareness of Fair Trade as well as of the
responsible behaviour of Czech public du-
ring shopping. It appears that also Czech
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people give preference to products that
they know where and under what conditi-
ons they were produced.

In 2009 the Czech Republic enjoyed two
first places in the area of Fair Trade. The
Czech Fair Trade Association for was the
first within Central and Eastern Europe to
become FLO's Fairtrade Marketing Or-
ganization. At the same time the Czech
Republic once again had the number one
sales of Fair Trade products in this region.

FLO MEMBERSHIP

The formal establishment of Fairtrade in
the Czech Republic which was achieved
by the inclusion of the Association in FLO,
is the result of several year long support
and promotion of the Fairtrade system.As
a result of negotiations that lasted several
years, we became its representative on be-
half of the Czech Republic - an authority
that will be responsible on the national le-
vel for promotion, control and monitoring
of products with the Fairtrade® Mark in the
Czech Republic.

On November 19, 2009 we met with the
management in the FLO headquarters
in Bonn and we signed the membership
agreement. The Czech Fair Trade Associati-
on became the Czech Fairtrade Marketing
Organization (FMO) and it will have the
authority to sign agreements with subjects
that would like to use the Fairtrade® mark
for promotional or educational purposes.
We will also facilitate the process for ob-
taining licences for entrepreneurs, organi-
ze public education campaigns and provide
necessary consulting regarding the entire
Fairtrade system.

THE GROWTH OF FAIR
TRADE CONSUMPTION
IN THE CZECH
REPUBLIC REACHED

22 % LAST YEAR

The retail turnover of fair trade products
grew in the Czech Republic last year to
50 million CZK, which is an increase of
22 % compared to 2008. The consump-
tion growth has increased by |6 times
since 2005.

Members of the Association reached 40
million CZK. The remaining 10 million
was reached by the companies Marks&
Spencer, Starbucks, Pfanner, Dole, Tchibo,
Ben&Jerry‘s or Darboven, in addition to
others.

LEADING ARE ONCE AGAIN COF-
FEE, TEA AND CHOCOLATE.

The most Fair Trade products bought
by Czechs include coffee, tea, chocolate
and other sweets. Coffee was the gre-
atest product category last year with
a36 %shareofthetotal turnover,which was
10 % higher than in 2008. The second
most significant category was cocoa, cho-
colate and other sweets with a share of
the total turnover of 22 % (28 % in 2008)
and tea with 18 % (same as in 2008). Su-
gar and other sweeteners maintained
a 6 % share last year. The beverage cate-
gory increased its interannual share from



3 % to 4 % and the fruit category went
from | % to 2 %.The share of seeds, nuts
and rice (4 %) and processed foods (2 %)
remained unchanged last year.

Non-food merchandise in the Fair Trade
system represented a 6 % share of the
total turnover, which is only half compa-
red to 2008. This merchandise primarily
includes textile, clothing and other han-
dcrafted products from fashion accesso-
ries and household products to musical
instruments. This decline is the result of
an increasing number of food products in
retail chains. The sale of handcrafted Fair
Trade products is limited to specialized
stores that sell products only from Fair
Trade.

POINT OF SALE OF FAIR TRADE
PRODUCTS

Last year Czechs purchased most of the
fairly traded products in organic and heal-
th food stores and retail chains. Both types

of the points of sale have a 28 % share.

Compared to last year there is an obvious
tendency of an increasing share of retail
chains, while specialized health and organic
food stores have registered a decrease.

Specialized Fair Trade stores have also lost
their share on the market; they went from
20 % in 2008 to 10 % last year.A significant
selling point is the Internet, which had a
12 % share of the total turnover which is
approximately the same as in 2008. Direct
sales during events represented also a
12 % share.The share of independent food
stores dropped last year to only 2 %. On
the contrary, gastronomic operators regis-
tered a strong growth with increasing its
share of the market by four times to 8 %.

OTHER EVENTS IN
2009

43 % OF THE CZECH POPULATION
IS FAMILIAR WITH PRODUCTS WITH
THE FAIRTRADE® MARK

Products with the Fairtrade® Mark continue
to penetrate the subconscious of domestic
consumers. According to a survey done by
the NMS agency 43 % of respondents have
come across Fairtrade products. Nearly a
quarter of the respondents purchase these
products once in a while and 3 % included
them in regular consumption.

Most of the people found out about Fair-
trade in the media (62 %), 25 % heard of it
from friends and acquaintances and 17 %
discovered its products directly in stores.
Civic association Férova planeta (Fair Pla-
net) had the survey done in October 2009
and 1614 respondents from all of Czech
Republic participated.

MASSIVE INCREASE IN SALES OF
PRODUCTS WITH THE FAIRTRADE®
MARK IN RETAIL CHAINS

The number of articles from the Fairtrade
system in chain stores continues to grow.
While at the beginning of 2009 Fairtrade
products were offered only in the stores
dm drugstore (16 articles) and Marks&
Spencer (20 articles), by the end of the
year they were joined by Globus (8 artic-
les), Makro and Tesco (2 articles). In addi-
tion to that,in December 2009 the Prague
supermarkets Interspar included 36 food
products with the Fairtrade® mark in their
offer.

MAMACOFFEE AS A MEMBER OF
THE CZECH FAIR TRADE
ASSOCIATION

The number of members of the Associ-
ation increased to seven in 2009. Mama-
coffee, the coffee roaster with a Fairtrade
certification, that is the newest member
of the Association, operates several cof-
fee shops with its own roasted Fairtrade
coffee. Mamacoffee is at the same time
the only coffee processor with a Fairtrade
certification in the Czech Republic.




OVERVIEW OF
PROJECTS REALIZED
IN 2009

SUPPORT OF THE CAPACITIES OF
THE CZECH FAIR TRADE ASSOCIATI-
ON IN ENGAGING IN THE INTER-
NATIONAL FAIRTRADE SYSTEM

In the scope of this project we realized
a number of activities and steps in 2009
that significantly contributed to further
development of the Association. Thanks
to the subsidies from Ministry of Foreign
Affairs we were able to close the several
yearlong negotiations with FLO and enga-
ge in its international Fairtrade system. In
addition to that, throughout the year we
actively promoted the Fairtrade principles,
we educated the lay as well as expert pub-
lic, we gave information about the usage of
the international Fairtrade® Mark and we
provided other expert information about
the situation of Fairtrade in the Czech Re-
public.

International FLO and Eastern Europe
Seminar

In May, we organized in Prague an internati-
onal seminar on the topic of FLO and Eas-
tern Europe. There were representatives
from Fair Trade movements in the Ukraine,
Slovakia, Slovenia, Poland, Hungary, Romania
and the Czech Republic.The seminar was led
by FLO representatives who presented the
FLO and FLO-Cert organizations and their
strategies for newly emerging markets with
Fairtrade products. The seminar was a great
success for all the participating parties.
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INCREASING THE PROFESSIONA-
LISM OF THE FAIR TRADE SECTOR
EMPLOYEES - "QUALIFAIR" CONCEPT

The main objective of this project is to
contribute to the professionalism in doing
business with fair trade products in the
Czech Republic as an effective way of fulfil-
ling development goals of the century.The
goal is to achieve a higher qualification of
employees in the retail fair trade network
which will support professional approach

to customers.

QualiFair is an international project of
the Czech Republic (the Czech Fair Trade
Association and the Ecumenical Acade-
my of Prague), Germany and Austria. The
German organization DEAB (Association
for development in political action Baden-
Wirtenberg) is the main partner of the
European Commission, which finances the
project. The Austrian partner is KommEnt
(Society for Communication and Develo-
pment).

QualiFair Project Seminar

In April 2009 we organized an introduc-
tory workshop in Prague which had the
goal to identify the basic issues and areas
that will be in the content of the Czech
version of the educational manual for re-
tailers in the area of fair trade sales. Fifteen
representatives from the members of the
Association and two instructors from the
German organization DEAB participated
in the three-day seminar.

OTHER A CTIVITIES

In 2009 the Association supported educa-
tional trips of representatives of member
organizations with the goal to obtain new
information, incentives and to make new
contacts. We participated in the European
Fair Trade Fair in Lyon, in a seminar on Fair
Trade Towns in Gdansk and we signed an
agreement with FLO in Bonn, Germany.

Within the scope of our activities we were
able to start cooperation with several vo-
lunteers last year, thanks to whom we are
able to increase our capacities.

At the end of 2009 we organized a Christ-
mas party combined with the celebration
of the Association’s engagement in FLO.






Nasi ¢lenové

OUR MEMBERS

EKUMENICKA AKADEMIE PRAHA
O.S.

Na Micankach 1; 101 00 Praha 10

Tel.: +420 272 733 044, tel./fax: +420 272
737 077

fairtrade@ekumakad.cz

www.fair-bio.cz

www.ekumakad.cz

EXCELLENT PLZEN S.R.O.

SnéZenkova 8; 326 00 Plzent

Tel.: +420 377 456 768, +420 602 190 960
fairtrade@explzen.cz

www.explzen.cz

FAIROVE S.R.O.

Pastevcd 19; 149 00 Praha 4
Tel.: +420 272 654 010
Fax:226 210 140
obchod@fairove.cz
www.fairove.cz

FAIR TRADE CENTRUM S.R.O.

Velka Mikulasska 10; 66902 Znojmo

Tel.: +420 537 021 319, +420 731 506 432
Fax: +420 239 017 449
info@ftcentrum.cz
www.fairtradecentrum.cz

MAMACOFFEE S.R.O.

Osmého listopadu 48; 169 00 Praha 6
Tel.: +420 776 176 417,+420 776 355015
info@mamacoffee.cz
www.mamacoffee.cz

OBCHUDEK JEDNOHO SVETA -
JEDEN SVET O.PS.

Korunni 60; 120 00 Praha 2
Tel.: +420 733 538 680
obchudekjs@seznam.cz
www.jedensvet.org

SPOLECNOST PRO FAIR TRADE O.S.

Kounicova 42; 602 00 Brno
Tel./Fax: +420 543 214 002
info@fairtrade.cz
www.fairtrade.cz



FINANCNI ZPRAVA | FINANCIAL REPORT

VYSLEDOVKA 2009 (v K&)

PROFIT AND LOSS STATEMENT 2009 (in CZK)

NAKLADY | COSTS VYNOSY | INCOME

Nakupy | Purchase 5 882,40 Triby z prodeje sluZeb | Sales of services 144 083,87

Sluzby | Services 335 056,72 Ostatni vynosy | Other income 2 738,73

Osobni niklady | Personal costs 237 933,00 Prijaté pFispé&vky | Received contributions 436 205,76

Ostatni naklady | Other costs 5674,17

Naklady celkem | Total costs 584 546,29 Vynosy celkem | Total income 583 028,36

VYSLEDEK HOSPODARENI | SURPLUS -1 517,93

ROZVAHA 31. prosinec 2009 (v K¢&)

BALANCE SHEET 31 December 2009 (in CZK)

AKTIVA | ASSETS Stav k prvnimu dni Géetniho obdobi Stav k poslednimu dni ucetniho obdobi
Status to |st day of accounting period Status to last day of accounting period

Dlouhodoby majetek | Long term assets 0,00 0,00

Kratkodoby majetek | Short term assets 33 228,67 116 784,94

Zisoby | Resources 0,00 0,00

Pohledavky | Receivable 0,00 94 936,42

Kratkodoby finanéni majetek | Short term fi- | 33 228,67 21 848,52

nancial assets

Jind aktiva | Other assets 0,00 0,00

Celkem | Total 33 228,67 116 784,94

PASIVA | LIABILITIES

Vlastni zdroje | Own sources -6 272,33 -7 790,26

Jméni | Assets 0,00 0,00

Vysledek hospodareni | Economic result -6 272,33 -7 790,26

Cizi zdroje | Other sources 39 501,00 124 575,20

Rezervy | Reserve 0,00 0,00

Dlouhodobé zévazky | Long term liabilities 0,00 0,00

Krétkodobé zévazky | Short term liabilities 39 501,00 117 890,00

Jin& pasiva | Other liabilities 0,00 6 685,20

Celkem | Total 33 228,67 116 784,94

26,50 CZK (31/12/2009)

| EUR



Partneri | Our Partners
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Podékovdni

Dékujeme vSem, kteFi Asociaci pro fair trade v roce 2009 podporili:

CESKA REPUBLIKA

) — 4 4
GR provzdélavani a kulturu - POMAHA

Program celozivotniho uceni

2, )

Nase podékovani patfi také Informaénimu centru OSN v Praze za poskytnuti seminarnich prostor.

®

Q

FAIRTRADE

Zaroven dékujeme viem Elenim Asociace za aktivni podporu fair trade po cely rok 2009, dale dékujeme paniVére Lukasové za léta strave-

na rozvojem fair trade v Ceské republice a dik patFi i nasim dobrovolnicim Markété Mikovcové, Peti'e Kucerové, Lindé Krélové a Jennifer

Ledevin, které nam v roce 2009 pomahaly.
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